THE UNION DES ARTISTES
AND
THE JOINT PRODUCERS ASSOCIATION

RENEWAL OF THE
AGREEMENT CONCERNING
TV/RADIO COMMERCIALS
FINAL VERSION OF THE NEW OR AMENDED PROVISIONS UNDER THE
AGREEMENT IN PRINCIPLE DATED MAY 23, 2012

July 27, 2012

N.B.: When an article is amended, the new text is integrated into the amended version.
When a new article has been added, mention is made of this fact, and the numbering will be
determined at a later date. In this regard, the numbering in the agreement will be reviewed
for ease of reference, among other things, using search functionalities on the Union’s
website, where the Agreement will be available. The English version of this agreement
exists for the purpose of comprehension only. The official version of this document is the
French one.

CHAPTER 2-0.00 – DEFINITION OF TERMS
2.14 Stunt performer
A person hired specifically to perform a difficult or dangerous action that requires a special
skillset or training.
2.35 Extra
A person whose performance serves only to create the atmosphere and is only indirectly
related to the message. The extra participates only in crowd noises, is seen in long shot
only and cannot be identified, but may receive individual staging directions.
The simple fact that the extra’s face may be seen does not mean that the extra can be
identified. For instance, the camera can pan across a face quickly without necessarily
making it identifiable.

CHAPTER 4-0.00 – GENERAL PROVISIONS
N.B.:
Article 4-06 is repealed and replaced by the new article 7-2.03.
4.13
Any change made to a recording after its first use makes it a distinct commercial.
However, if the change is made only to the voice-over for rebroadcast after three (3) cycles
of not being used, as provided in article 6.17, the modified commercial is not considered a
new commercial and the increase provided in article 6.17 applies for the other performers.

CHAPTER 5-0.00 – RELATIONS BETWEEN THE PRODUCER AND THE
UNION DES ARTISTES
5.10
A producer who would like to hire or utilize a non-Union member must send the Union a
written request to that effect at least five (5) business days before the recording session.
Upon receipt of such a request, the Union shall issue a work permit in accordance with
articles 5.11 A, 5.11 B, 5.11 C, 5.11 D and 5.11 E.
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In the case of requests for permits based on article 5.11 A 3), 4) and 5), as well as article
5.11 B 3) and article 5.11 E, the Union shall give a response within five (5) days of receipt
of the request. In all other cases, the Union shall do its utmost to make a decision within
two (2) days of receipt of the request.
The request shall include the name of the advertiser and the product, the title of the
commercial, the circuit being used, the date, time and location of the recording (as soon as
they are known), the producer’s name and the article concerned. The request shall specify
the reasons why a work permit should be granted and under which article. In addition, in
cases arising from articles 5.11 A 5) and 5.11 E, this request shall clearly establish that
every effort has been made to comply with article 3.02 and demonstrate, through proof of
casting, that a reasonable search has been executed with a satisfactory number of
candidates, given the creative concept. This request shall be accompanied by a photo of the
person for whom the producer is requesting the work permit.
5.11 A 6
a) Be a person who gives a testimonial, verbally or otherwise, concerning the product,
service or business featured in the commercial or is identified as a consumer of the
product or service; the person must be clearly and truly identified. In this case, for each
commercial, the producer shall use the services of one (1) member of the Union paid at
the rate of a principal performer.
b) Be a person who gives a testimonial as an employee of the advertiser and whose
testimonial relates to his employer or to the quality of the products or services offered
by his employer. In this case, for each commercial, the producer must use the services
of at least one (1) member of the Union paid at the rate of a principal performer.
Notwithstanding the foregoing, the producer shall not be required to use the services of
a Union member if the president, the vice-president or the general manager of the
company gives a testimonial to the quality of the products or services offered and this
concept requires that he appear alone on screen for the entire length of a corporate
message.
In all testimonials of consumers, executives or employees, these persons must be
clearly and truly identified, and the producer shall not be required to have them sign a
contract.
5.11 A 7
a) Be an employee of the advertiser performing his real duties and receiving no direction.
It must also be shown that making this commercial without this or these employee(s)
would make it necessary to interrupt or stop work.
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The advertiser shall send a letter to the Union certifying that all of the persons included
in this request are his employees.
For each employee used, the Union shall give a work permit based on the function
held. The total cost of these permits may not exceed a maximum of four thousand
dollars ($4,000) per commercial; the GST and the QST shall be added to the cost of the
permits.
For his part, the producer will hire, for each employee thus used, one (1) member of the
Union paid at the rate of a principal performer, and used as a voice-over or on camera
without their necessarily talking, to a maximum of five (5) members required.
The producer will not be required to have contracts signed with the advertiser’s
employees.
N.B.:
Article 5.11 A 7 b) remains unchanged.
5.11 A 8
Be the official spokesperson for an advertiser.
The contract that binds the official spokesperson to the advertiser must be filed with the
Union at the same time as the request for a permit. The contract must clearly indicate that
the advertiser is retaining the permit holder’s services as official spokesperson to give
other performances besides the one scheduled for the commercial. The amounts of money
appearing in the original contract may remain confidential and may be redacted before a
copy is sent to the Union.
5.11 A 9
(New)
Be a professional model, in cases where a catwalk performance is required. The person
must be a member of a professional modelling agency.
5.11 A 10
(New)
Be a person who appears in a commercial strictly intended to present him as a participant
in or winner of a contest organized by the advertiser and open to the public (for instance,
the winner of a lottery, of a publicity contest, etc.). The producer will not be required to
have the person sign a contract.
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5.11 A 11
(New)
Be a person who appears in a “spontaneous reaction” commercial for which:
a) the advertiser has set up a situation in order to get people to react (in the street, in a
public place, etc.) and to record their reactions;
b) the advertiser has not invited or called anyone individually;
c) the commercial is made up primarily of reactions from the public; it may, however,
include a performance by a member performer of the Union in compliance herewith
(such as the signing of a contract, usual payment, etc.);
d) none of the people seen were aware beforehand that they were being recorded, nor that
they could appear in a commercial, nor were they given any directions.
In this case, the producer will not be required to have contracts signed. He must, however,
give the Union at least seventy-two (72) hours’ prior notice of such a shoot.
5.18
School-age children shall always be auditioned and have costume fittings outside the
normal school hours of the children concerned, including travel time.
5.20
The hiring of a child over six (6) years of age mandatorily requires the presence of his
accompanying parent or of a responsible person designated by the child’s parent. This
person may be designated for one (1) or more children. This person may ask to be close
enough to the child to be able to see and hear him, provided that such person does not
obstruct the studio work.
5.24
The recording day for a child less than six (6) years of age shall not last longer than three
(3) hours, excluding meal and rest periods. No more than two (2) hours shall elapse
between the time when the child has been asked to report and the time when he actually
begins his work. In cases where the child is present for periods in excess of five (5) hours,
the producer must obtain the authorization of the parent or the person accompanying the
child for the child to continue working that same day. Any additional time thus authorized
by the parent or the person accompanying the child is paid at the overtime rate, and may
not under any circumstances exceed one (1) hour.
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5.24 A
(New)
For a child between six (6) and twelve (12) years of age, the work day may not under any
circumstances exceed eight (8) hours, excluding meal and rest periods.

CHAPTER 6-0.00 – ENGAGEMENT, RENEWAL AND TERMINATION
N.B.:
Articles 6.01 and 6.02 have been repealed. Articles 6-1.01 to 6-1.07 below are
new.
6-1.01
Engagement
When the producer announces the holding of an audition or a shoot, the notice of audition
form (breakdown) he uses must contain at least the following information:
-

Requirements, desired characteristics;
Description of commercial, provided in confidence;
Advertiser;
Type of product or service advertised;
Products or services considered to be competing products or services;
Scheduled shooting dates;
Director’s name.

6-1.02
Recommended performer
Name given to the performer who, at the end of the audition process, is informed by the
producer that he is a prospective candidate for a role, to whom the producer must give a
final answer as to whether he has been given the role.
Informing the performer that he is being recommended is a courtesy before engaging him
and does not itself constitute an engagement. The performer is considered engaged when
his engagement is confirmed as outlined below, and he is informed of the date of the
recording.
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6-1.03
Time period for confirmation of engagement
The producer shall inform the recommended performer or his agent of the final decision,
positive or negative, no later than forty-eight (48) business hours after the producer asked
the recommended performer to await an answer. If he has not had an answer by the end of
this time period, the performer is free to take another engagement.
6-1.04
Confirmation of engagement
The producer confirms to the performer or his agent that he has been hired by sending him
in writing all useful and available information, such as the date, time and location of the
shoot and any other information he considers relevant, including the total time required.
6-1.05
Request to be on stand-by
If at the time of the confirmation of engagement the recording date has not yet been
specifically determined, the producer may indicate the dates and times the performer is
asked to be on stand-by, and when the start time is not mentioned, it is understood to be
nine o’clock (9:00 a.m.).
Each day or part of a day for which the producer asks the performer to be on stand-by is
paid in the following manner:
Date

Rate

September 1, 2012

$432

September 1, 2013

$449

September 1, 2014

$462

unless the producer has sent an email to the performer to cancel, no later than ninety-six
(96) hours before the call time. This compensation does not apply to the day on which the
recording takes place and for which the performer receives a recording fee.
6-1.06
Contract
Every confirmation of an engagement results in the signing of a contract which repeats the
terms of the engagement, in accordance with article 6.03.
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6-1.07
The producer gives the performer all the relevant information before the contract is signed.
The contract must at the least repeat the terms of the confirmation of engagement and
contain all the information required by the specified form appended.
6.17
Should the commercial be rebroadcast in accordance with article 6.15, the producer shall
pay each performer, for the first cycle rebroadcast, one hundred and fifty percent (150%)
of the fee stipulated in his initial contract. This fee shall be prorated to the rate in effect.
See also article 4.13 for changes to a voice-over.

CHAPTER 7-0.00 – WORKING CONDITIONS
7.21 A
(New)
A performer may, at the producer’s request, provide one or more articles of clothing or
accessories he already owns, provided that this is not a condition of being hired.
A performer who provides clothing, other than what he is wearing when he arrives for the
recording, is entitled to compensation of twenty-five dollars ($25), whether or not the
clothing is used.
7.27
If a producer calls a performer to a location outside of a forty-kilometre (40-km) radius
from the downtown area where the performer’s regional branch of the Union is located,
and makes no transportation facilities available, the producer shall pay the performer’s
transportation at an economy class fare for long airline flights, and the first class fare for
any other means of transportation.
In addition, the producer shall pay, at the rate for travel time, the time of a round-trip with
a minimum guarantee of three (3) hours and a maximum of nine (9) hours per twenty-fourhour (24-hr) period. It is agreed that the round-trip by airplane between Quebec City and
Toronto shall be equivalent to six (6) hours, Montreal-Toronto to four (4) hours and
Montreal-Quebec City to three (3) hours.
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If the production takes place outside Canada, travel time shall include all hours spent in
flight and transit, plus two (2) additional hours for ground transportation, but with a
maximum of nine (9) hours per twenty-four-hour (24-hr) period. However, this maximum
is twelve (12) hours if the scheduled travel time exceeds eighteen (18) hours per twentyfour-hour (24-hr) period. For instance, a scheduled flying time of seventeen (17) hours,
plus three (3) hours of transit time, for a total of twenty (20) hours within the same twentyfour-hour (24-hr) period shall entitle the performer to twelve (12) hours of travel.
Upon presentation of vouchers, the producer shall also pay for the taxi between the
performer’s residence and the airport, and the return trip or, at the performer’s option, the
sum of forty-three cents ($0.43) per kilometre between the performer’s residence and the
airport, and the return trip, as well as the cost of airport parking.
7-1.N-01
(New)
The rehearsal session is paid as follows:
a) When it takes place at the time and location of the recording, it is considered as
recording time;
b) Otherwise, it is paid at the overtime rate with a minimum performance call of two
(2) hours. The costume fitting and the rehearsal may be done during the same twohour (2-hour) period;
c) When it takes place at a location outside of a forty-kilometre (40-km) radius from
the downtown area where the performer’s regional branch of the Union is located,
travel and living expenses shall apply as specified hereunder.
7-1.N-02
Any performance call outside of the hours included, which has not been explicitly
provided herein, and which is used in one way or another to prepare the recording as such,
shall be paid at the overtime rate, with a minimum call of two (2) hours and, beyond that,
the hourly rate shall be divisible to the nearest half-hour (½ h).
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7-1.N-03
Upon presentation of vouchers (receipts, etc.), the performer shall be reimbursed for all
expenses incurred at the producer’s request. Such requests shall be reasonable and related
to the needs of the recording (e.g., vaccination for shooting abroad, coaching or training,
etc.).
N.B.:
Articles 7-2.01 and 7-2.02 are new.
7-2.00

Workplace health and safety

7-2.01
Performance risk
When a producer asks a performer to perform an action that is beyond his general
experience or that could be considered dangerous, and which is not specifically called for
in the contract or for which the conditions of performance differ substantially from those
specified in the contract, the performer may either refuse to perform it, in which case he is
paid for his normal working day, or negotiate an additional fee.
7-2.02
The producer shall take all means necessary to ensure the health and safety of the
performers at all times. He shall also see to it that they are treated civilly, have proper
lodgings and travel in safety, and that there is a safe place to put the performers’ personal
belongings.
7-2.03
(Formerly 4.06)
The producer shall provide a performer who is injured during the performance of his
contract with the necessary help so that he can benefit from first aid.
N.B:
Articles 7-3.01 to 7-3.06 below are new.
7-3.00

Special conditions concerning dancers

7-3.01
As soon as a producer hires a dancer and a choreographic work must be created, modified,
directed, adapted or supervised, he shall also hire a choreographer.
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7-3.02
A dancer’s performance call shall always include a warm-up of half an hour (½ hr), and
each hour of work shall include a rest break of ten (10) minutes. These rest breaks shall
form part of the hours included.
7-3.03
In terms of choreographic requirements, and given the circumstances of the shoot, the
producer shall ensure that dancers perform only on a safe surface.
7-3.04
a) The producer undertakes to provide all essential clothing for the costume (including
shoes, socks, tights, etc.).
b) Shoes shall be appropriate for the services requested; they shall be safe, in good
condition and be the right size and match the foot shape. They shall be distributed at
the beginning of rehearsals in order to see to adjustments, if necessary.
c) Shoes shall be fitted with nonskid soles and heel supports if required by the dancer and
it is proven necessary. The dancer shall, however, specify these requirements at the
rehearsal or upon engagement on the condition that the dancer is then provided with
the information required to make an assessment.
7-3.05
The producer shall ensure that ice is available on the set at all times.
7-3.06
A dancer shall never be left alone while performing during an audition.
N.B.:
Articles 7-4.01 to 7-4.05, 7-4.08 and 7-4.14 below are new.
7-4.00

Special conditions concerning stunt performers

7- 4.01
As soon as a producer hires a stunt performer for a stunt requiring a stunt coordinator, he
shall also hire a stunt coordinator with the experience required to evaluate the stunt and to
coordinate and supervise the performance thereof.
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7-4.02
When a producer hires a stunt coordinator, the stunt coordinator shall determine the
feasibility of a stunt, ensure its planning and preparation, and decide on the number of
people required and the precautionary measures needed.
A stunt coordinator shall be hired first in order to identify the stunt performer(s) capable of
performing the stunt and to advise the producer in making his choice. The stunt
coordinator shall furthermore ensure the good condition of any equipment used for a stunt
(vehicles, accessories, equipment, etc.).
7-4.03
The audition of a stunt performer can be used only to determine whether or not the stunt
performer meets photographic or cinematic criteria. A stunt performer shall not be required
to perform the projected stunt. However, he may be requested to demonstrate his
capabilities.
7-4.04
A written contract between the stunt performer and the producer shall be signed prior to
the performance of any stunt and it shall contain the following clauses:
a) the exact type of stunt to be performed and the number of takes included;
b) the stunt performer’s consent to perform the stunt as described;
c) the stunt performer’s fee and the fee for each take over and above those already
included.
7-4.05
If a stunt performer is requested to perform a different stunt from that described in the
contract, he may refuse to do so, in which case a principal actor fee shall be paid at the spot
rate, or he may reserve the right to negotiate an additional fee or sign a new contract.
7-4.08
The producer shall make every effort so that the stunt performer’s work is performed as
safely as possible. He shall consent to any reasonable request made by the stunt performer
regarding this matter.
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Without limiting the generality of the foregoing, he shall ensure, inter alia, that:
-

if a stunt performer is requested to work with an animal that could be dangerous, a
tamer or trainer shall be required to be present;

-

if a stunt performer is requested to work with explosives, a special effects specialist
shall be required to be present.

7-4.14
Following the performance of a physically exhausting stunt, the stunt performer shall be
entitled to a rest break of fifteen (15) minutes, in addition to the time required to change
clothes.

CHAPTER 8-0.00 – SPECIAL PROVISIONS FOR PRODUCTION
8.06
If a commercial is produced at the same time in both French and English and has
performers speaking on camera:
-

All performers shall sign two (2) contracts, one (1) for UDA and another for
ACTRA, with the exception of performers who participate in only one (1) of the
two (2) versions. In this case, a UDA contract shall be signed by the performer
participating in the French version and an ACTRA contract shall be signed by the
performer participating in the English version;

-

If a performer signs two (2) contracts, the call time shall be necessarily the same in
both contracts. However, as soon as the recording of one version (English or
French) has been completed, the hours included and the overtime hours shall no
longer be recognized for such contract but will continue to be recognized for the
other one until such time as that recording is also completed.

N.B.:
Paragraphs 2 to 5 of article 8-06 remain unchanged.

CHAPTER 9-0.00 - RATES
9.25
A general radio commercial shall be paid according to the following schedule:
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One (1) commercial
Effective

Principal
performer

Included
hours

Group singer

Included
hours

September 1, 2012

$479

1.5

$336

2

September 1, 2013

$498

1.5

$349

2

September 1, 2014

$513

1.5

$360

2

Two (2) commercials

Effective

Principal
performer

Included
hours

Group singer

Included
hours

September 1, 2012

$663

1.5

$457

2

September 1, 2013

$689

1.5

$475

2

September 1, 2014

$710

1.5

$489

2

Three (3) or more commercials (per commercial)
Effective

Principal
performer

Included
hours

Group singer

Included
hours

September 1, 2012

$279

1

$171

1

September 1, 2013

$290

1

$178

1

September 1, 2014

$299

1

$183

1

The soloist and duettist shall be paid at the rate of the principal performer.
9.27
The following rates shall be included in the schedule:
EXTRA (Group rate)
September 1, 2012
September 1, 2013

1 to 25
$283
$294

26 to 50
$252
$262

51 or more
$210
$218

September 1, 2014

$303

$270

$225

and the following paragraph shall be added below the schedule:
If there are twenty-six (26) or more group extras in a production, all the group extras,
starting with the first one, shall be paid at the group extra rate and not at the extra rate for
the first twenty-five (25); the twenty-sixth and subsequent ones shall also be paid at the
group extra rate.
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9.27.1
(New)
The group extra fee shall be applicable on the following conditions:
1) The group extra fee shall apply only to scenes involving six (6) extras or more. For

instance, if there are only five (5) extras in a scene, they will be paid at the extra
rate (1 to 25). Participation as an extra includes participation as a group extra, and
therefore no doubling thereof is allowed;
2) Extras cannot be identified and cannot receive individual staging directions.

However, in a group of extras, different staging directions may be given to a subgroup of at least six (6) extras without necessarily being individual staging
directions provided that such directions do not concern expression or interpretation,
but rather moving from one place to another or simple actions, and that in the final
version, such performers do not stand out from the rest of the group;
3) Notwithstanding articles 5.11 and 5.14, if a UDA non-member obtains a permit for

the function of a group extra in a commercial, the price of the said permit shall then
be sixty dollars ($60), (or fifty dollars ($50) in the case of a UDA apprentice).
At least (10) days before the recording, the producer shall send the UDA a list of
persons for whom a permit has been requested, indicating the reason for not
recruiting candidates from among active UDA members.
9.37

Nature of exclusivity

a) Exclusivity for competing products
Exclusivity may be granted by a performer engaged at the minimum rate only for
commercials for products directly competing with each other. Two (2) products or
services compete directly with each other if they are the same type of product or
service but carry two (2) different trade names or trademarks (e.g. Pepsi/Coke,
Ford/Chevrolet, Colgate/Crest, RE/MAX – Real Estate Brokers/ La Capitale – Real
Estate Brokers, etc.).
Products or services shall not be considered to compete directly with each other simply
because both are made or offered by the same advertiser, or because they are made or
offered by advertisers competing for other products or services than the one in the
commercial.
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b) Exclusivity for non-competing products
Exclusivity may be requested only for non-competing products (e.g. beer, milk, soft
drinks) if the performer is paid a fee greater than or equal to one hundred and fifty
percent (150%) of the single rate.
c) Exclusivity not required
1. Demonstrators, extras and group singers do not have to guarantee or grant
exclusivity to the producer.
2. Exclusivity may be requested in the case of a voice-over only if the performer is

paid a fee greater than or equal to one hundred and fifty percent (150%) of the
single rate.
(New)
Duration of exclusivity
A performer shall be required to uphold his exclusivity with regard to any commercial for
a competing product in which he took part and which meets at least one of the following
criteria at the time of audition:
a) On-air use;
b) Was broadcast within the previous thirty-nine (39) weeks;
c) Was recorded less than six (6) months earlier;
d) Was recorded less than one (1) year earlier, for which extension payments were
made in accordance with article 5.05 c);
e) Was not withdrawn from on-air use under 6.14.
Performers who knowingly record a commercial violating the exclusivity to which they are
bound may be called upon to reimburse all fees collected from the second advertiser for
such new commercial, as well as the producer’s payment to the Caisse de sécurité des
artistes.
(New)
Auditions
In a producer’s breakdown, he shall clearly indicate products considered to be competing
products. He shall respect this list and may not make any additions thereto at the time of
the audition.
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9.38
A commercial broadcast in public halls and/or on closed circuit and/or on DVD or another
physical medium shall be paid at the local spot commercial rate, except for commercials
aired in movie theatres or on airplanes, which shall be paid at the intermediate spot
commercial rate. However, a commercial in a radio or television cycle may be broadcast
on airplanes at no additional fee.
The cycles for a commercial on DVD or another physical medium shall be paid on the
basis of the period in use, i.e. as long as the DVD or other physical medium containing the
commercial is marketed. The annual rate shall be three (3) times the price of the cycle.
For example,… N.B.: The remainder of the article remains the same.

CHAPTER 13-0.00 – FINAL PROVISIONS
13.03
The term of this Agreement shall be three (3) years, effective September 1, 2012.
Appendix C (Cybermercial Memorandum of Understanding)
3.1
A commercial originally produced for television or radio under the jurisdiction of the UDA
may be used on the Internet, for commercial purposes, on the following conditions:
a) The artists participating in the commercial shall sign a specific contract to authorize
its use on the Internet;
b) The minimum rate payable to the artists shall be that for a local commercial,
stipulated in subsection 9.26 of the Agreement for radio commercials and in
subsection 9.31 for television commercials. The rate shall be reduced by fifty
percent (50%) if the commercial is used only on one (1) website. In order to qualify
for the fifty percent (50%) reduced rate, this commercial may not be shared through
a hyperlink or any cross-plug whatsoever.

UDA

JPA

____________

____________

17

Appendix C (Cybermercial Memorandum of Understanding)
(New)
Cycle commercial used on the advertiser’s website
A commercial originally produced for television or radio under the jurisdiction of the UDA
may, while in a radio or television cycle, be posted online free of charge on the advertiser’s
website provided that the advertiser does not invite Internet users to download it and takes
all measures possible to make it non-downloadable, that this commercial is not used
in forced viewing, and that it is accessible only at the end of a procedure initiated by the
Internet user and not through a hyperlink or a cross-plug of any type whatsoever.
Appendix C (Cybermercial Memorandum of Understanding)
(New)
Online posting for archiving purposes
An advertiser who has had a commercial produced for television or radio may post it
online on its own website for archiving purposes, at no additional fee, on the following
conditions:
-

the commercial is posted online on a single page;
the commercial is posted online on only one (1) of the advertiser’s websites that are
under its control;
the commercial thus posted online is used for archiving purposes only and it is
marked: “For reference purposes”;
the maximum resolution of such a commercial is not more than 320 by 240 pixels;
the advertiser does not invite Internet users to download it and takes all measures
possible to make it non-downloadable.

Rates
Rates in effect at the date of the signing hereof shall be gradually increased up to twelve
percent (12%), except for sponsorship commercial rates. The increase shall be distributed
over the term of the Memorandum as follows:


five percent (5%) for the first (1st) year, effective September 1, 2012;



four percent (4%) for the second (2nd) year, effective September 1, 2013;



three percent (3%) for the third (3rd) year, effective September 1, 2014.
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This increase shall not apply to the following:
-

5.11 A 7 b) (group permits for special events);

-

5.15 (permits for children);

-

6.18 (fines);

-

7.28 (kilometrage);

-

11.01 (service fees);

-

12.13 (penalty).

Furthermore, it is understood that in article 5.11 A 7 a), the maximum of four thousand
dollars ($4,000) is set for the term of the Agreement and shall not be affected by the
increases provided above.
In all cases where the increases apply, the rate items and schedules will be amended in
accordance with the percentages and dates mentioned above, even if the articles concerned
are not explicitly identified herein.
IN WITNESS WHEREOF the parties have signed at Montreal, on this 27th day of July 2012.
FOR
UNION DES ARTISTES

THE JOINT PRODUCERS
ASSOCIATION

Raymond Legault
President

Dominique Villeneuve
General Manager
Association
of
Quebec
Agencies (AAPQ)

Marie-Claude Arpin
General Secretary

Advertising

Paul Hétu
Vice-President
Association of Canadian Advertisers Inc.
(ACA)
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