For Immediate Release
February 19, 2015

ICA presents inaugural Client of the Year Award to General Mills Canada at
22nd CASSIES Awards show
-- Silver goes to Chrysler Canada and bronze to TELUS for best-in-class
partnerships with their agencies -Toronto, ON. The Institute of Communication Agencies (ICA, www.icacanada.ca) is
pleased to announce the gold, silver and bronze winners of the first-ever ICA Client of
the Year Award (CoY) at the 22nd CASSIES Awards show (www.cassies.ca), February
19 at the Hilton Toronto Hotel. The award was presented by David Gibb, EVP,
managing director JWT, Canada and chair of The ICA’s Client of the Year Award
Committee. General Mills Canada was named the gold award winner, the silver award
was won by Chrysler Canada and the bronze award by TELUS. The ICA Client of the
Year award celebrates the collaboration, partnership and best-in-class working
relationship between clients and agencies. Based on four criteria, written award
submissions were to define the successful interface between the client and agency -including transparency and clarity regarding client-agency expectations; be
organizationally structured for success; gauge measurement -- demonstrate an ability to
evaluate performance through pre-determined KPIs (key performance indicators) and
real-time data; and prove an ability to use research and data -- with a customer centric
approach, to create consumer insights that fuel the client-agency continuum to produce
effective work.

“ICA is delighted to have launched this award to celebrate clients for best-in-class
partnerships and processes in working with their agencies,” said Jani Yates, president,
ICA. “The inaugural three winners for this year have set the bar high for future award
winners.”

An award of distinction
ICA member agencies were invited to submit written nominations detailing the merit of
each client, based on the criteria. The submissions were reviewed by a distinguished
panel of senior industry peers including an academic representative. The panel was
chaired by David Gibb, JWT and included Alan Middleton, Schulich Executive
Education Centre (SEEC), Nancy Marcus, Kruger representing clients, and agency
representatives Arthur Fleischmann, john st., Jill King, One Advertising, Melanie
Johnston, DDB, Gillian Graham and Jani Yates of the ICA. The distinctive logo created
for the award was spearheaded and designed by JWT. Evocative of the ICA corporate
logo, the award logo uses the familiar obliquely shaped panels in a revised configuration.

“Great work starts with great clients. The panel of judges were selected for their intimate
knowledge of the client-agency relationship,” explained Mr. Gibb. “Our focus was to
recognize and reward those client organizations who have made the effort to develop the
best-in-class practices and partnerships that lead to the kind of brave and innovative work
that is needed to deliver outstanding results.”

About the ICA
The Institute of Communication Agencies (ICA, http://www.icacanada.ca) is the
professional business association which represents Canada’s communication and
advertising agencies. The ICA’s mission is to champion commercial creativity, amplify
the industry’s economic impact, and to embrace and drive change. As such, the ICA
promotes thought leadership, higher standards and best practices. It serves as the largest
source of information, advice, education and training for Canada’s communication and
advertising industry. ICA’s member agencies and subsidiaries account for more than 75
per cent of all national advertising in Canada, with an economic impact worth more than
$29 billion annually. More information about the ICA and its initiatives can be found at
www.icacanada.ca or on Twitter @icacanada.
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