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ICA introduces Agency Diving Society initiative created with SapientNitro SM
-- Educational website launched at FFWD 2015 invites students and young professionals to
dive into advertising and marketing career -Toronto, ON. The Institute of Communication Agencies (ICA) has added an inspiring new component to its arsenal of educational initiatives, entitled Agency Diving Society. Designed to bolster the ICA’s mission and vision of advancing the future of the advertising industry, the website
was unveiled at FFWD 2015 Advertising and Marketing Week on Next Generation Day, an
event specifically targeted to young professionals. The site is a resource hub offering information
on career development in the field and was produced by ICA member agency, SapientNitro. Using story and technology to actively engage visitors in a career discovery experience, the site creatively highlights career paths and resources for the audience to consider. Together, the ICA and
SapientNitro also launched a supporting social media contest entitled Agency Diving Society
Challenge for Next Generation Day participants to digitally share their perspective on the experience. The prize, awarded to OCAD student Katie Liang, is a ten-week paid internship in the discipline of her choice at SapientNitro.

A better platform for better career perspectives
The Agency Diving Society website is a bold addition to the ICA mandate of next generation talent development. It extends the ICA’s commitment to promoting professional advancement
within the industry by attracting talented people and helping grow their skills with acclaimed
programming such as the CAAP Accreditation & Select program, to better face the rapidly
evolving challenges of today’s marketplace.
“The ICA mandate is to motivate, stimulate, educate and prepare the future course of our industry,” explained Gillian Graham, CEO, ICA. “Agency Diving Society and the Next Generation

Challenge are springboards for students and young business professionals to delve into the rewarding careers our industry offers. SapientNitro has created a refreshing perspective to engage
budding advertising professionals, speak to their evolving aspirations and inspire them with the
multitude of opportunities in our dynamic industry. We’re delighted with the innovative and creative submissions to the ADS Challenge and congratulate Ms. Liang on her win.”

Gaining the confidence to jump in with both feet
Using the analogy of learning how to swim as a means of exploration, Agency Diving Society is
based on the idea that facing daunting challenges of unknowns can, in fact, produce exhilarating,
rewarding, light-bulb moments that come from taking the plunge. Users become divers as they
delve deeper into the content, and discover the opportunities and resources available to make
well-informed career decisions. The site challenges to “go ahead and get your feet wet.”
“By leveraging an experience-based site that engages today’s youth we aim to showcase the
range of life-enhancing, stimulating careers waiting to be filled and dispel outdated myths surrounding the industry,” added Alison Garnett, creative director, SapientNitro, Toronto. “The
idea for the site came from a real-life experience with my daughter and her frustration with learning how to swim. Once she obtained the confidence from garnering knowledge and encouragement, she was enabled to progress – not unlike being properly equipped to make career choices.”

A stroke of motivational genius
The website gives a forward-focused perspective on exciting and rewarding careers awaiting adventurous and creative spirits. Agency Diving Society asks the questions: What’s an agency?
What’s my next step? What position is right for me? What agencies and opportunities are out
there? It defines the agency world as populated with a diverse mix of focused creatives, brilliant
strategists, social savants, data analysts, experienced planners and business gurus who all work
together to find creative expressions of business solutions.

About SapientNitro
SapientNitroSM, part of Sapient® (NASDAQ: SAPE), is a new breed of agency redefining storytelling for an always-on world. We’re changing the way our clients engage today’s connected
consumers by uniquely creating integrated, immersive stories across brand communications, digital engagement, and omni-channel commerce. We call it Storyscaping, where art and imagination
meet the power and scale of systems thinking. SapientNitro’s unique combination of creative,
brand and technology expertise results in one global team collaborating across disciplines, perspectives and continents to create game-changing success for our Global 1000 clients, such as
Chrysler, Citi, The Coca-Cola Company, Lufthansa, Target, and Vodafone, in 31 cities across The
Americas, Europe and Asia-Pacific. For more information, visit www.sapientnitro.com.

About the ICA
The Institute of Communication Agencies (ICA, http://www.icacanada.ca) is the professional
business association which represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact,
and to embrace and drive change. As such, the ICA promotes thought leadership, higher standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. ICA’s member agencies and subsidiaries account for more than 75 per cent of all national advertising in Canada, with an economic impact worth more than $29 billion annually. More information about the ICA and its initiatives can be found at www.icacanada.ca, www.advertisingweek.ca, on Twitter @icacanada
and @adweekcdn #FFWD2015.
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