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ICA experiences surge in membership growth with three new agencies
-- Growth underscores association’s value to the advertising, marketing and business
community -Toronto, ON. The Institute of Communication Agencies (ICA, www.icacanada.ca) -- the
professional business association representing Canada’s communications and advertising
agencies -- is pleased to announce the recent addition of three major communication
firms to its membership roster. The new Toronto-based shops: Y&R, FCB and Bob’s
Your Uncle will each bring their unique insights, voice and strategic thinking to the
association, enriching its mandate to embrace and drive industry change and amplify the
industry’s economic impact.

“The pace of innovation in the communications industry is relentless and agencies are
recognizing that the ICA can help them and their clients manage this change,” explained
Jani Yates, president, ICA. “We welcome our new members to the ICA community and
their engaging with us through our expanding menu of industry forums, conferences,
world views and best practices. All our members know our ongoing, industry-leading
initiatives can play a key role in supporting the extraordinary value they provide to
advertisers.”

"After a short absence, we are thrilled to rejoin the ICA community,” said Israel Diaz,
chief creative officer, Y&R, Canada. “Not only will we take advantage of the many
benefits of membership, such as professional development programmes for our
employees, but we also look forward to becoming active participants and a voice within
the larger community to fulfill our collective obligation to keep shaping and reshaping
the future of our industry."

"I have always found that you get out what you put in,” added Tim Bowen, CEO, FCB
Canada. “We are an industry of incredibly talented and creative people. For it to flourish
it’s our responsibility to continually invest in our future by being involved in the
present. Joining the ICA allows us to do just that and work with like minds focused on
our collective success for our staff and our clients.”
“The ICA provides an important reference point to ensure we are operating at the top tier
of our industry and some great resources to get there when we’re not,” commented Bob
Froese, CEO, Bob’s Your Uncle.

Building momentum through thought provoking and creative initiatives
The ICA has added two initiatives this year that offer new perspectives on next
generation guidance and agency/client partnership value. The recently announced,
Agency Diving Society is a dedicated online resource specifically directed to young
professionals to help them explore career opportunities in advertising. The ICA’s
inaugural Client of the Year Award was presented at last month’s CASSIES, to clients
General Mills Canada, Ford Canada and Telus in recognition of their belief in the value
of a truly collaborative client/agency relationship. Furthering the ICA’s thought
leadership mandate, the highly anticipated FutureFlash 2015 will take place on May 1314 for agency members and their guests, designed to celebrate the global makers,
dreamers and doers who are building blueprints for the industry’s dynamic future.

“Whether it’s access to Canadian industry research and statistics, interaction with peers
or skill-building through world class conferences and seminars, the ICA offers a wealth
of opportunities to benefit its members and the industry at large,” added Doug Turney,
president and CEO, MacLaren McCann and Chair, ICA. “We are delighted to welcome
our new members. They will contribute to the health and vitality of our growing roster.”

About the ICA
The Institute of Communication Agencies (ICA, www.icacanada.ca ) is the professional
business association which represents Canada’s communication and advertising
agencies. The ICA’s mission is to champion commercial creativity, amplify the
industry’s economic impact, and to embrace and drive change. As such, the ICA
promotes thought leadership, higher standards and best practices. It serves as the largest
source of information, advice, education and training for Canada’s communication and
advertising industry. ICA’s member agencies and subsidiaries account for more than 75
per cent of all national advertising in Canada, with an economic impact worth more than
$29 billion annually. More information about the ICA and its initiatives can be found at
www.icacanada.ca and on Twitter @icacanada.
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