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ICA announces call for entries for newly expanded Client of the Year Award

-Updated Award recognizes client companies for best-in-class partnerships with their agenciesToronto, ON. The Institute of Communication Agencies (ICA, www.icacanada.ca) is pleased to
announce a call-for-entries for its second annual Client of the Year Award, celebrating the
collaboration, partnership and best-in-class working relationship between client companies and
agencies. Following a widely acclaimed introduction last year, the 2015 Committee -- spearheaded by David Gibb of J. Walter Thompson and Melanie Johnson of DDB -- has updated and
streamlined the entry process based on a 20 point client/agency relationship checklist developed
in partnership with the ACA. New this year, the event will take place during the ICA’s
celebrated FFWD Advertising and Marketing Week January 25 – 29, 2016. The Awards are
now open to both ICA member and non-member agencies; deadline for entries is August 15,
2015.
“We’re excited to showcase year two of our Award to the entire advertising and marketing
community across Canada, with the hopes of acknowledging the very best clients and
relationships in the country,” explained Gillian Graham, CEO, ICA. “The response to last year’s
inaugural award was such that we are excited to again recognize client companies which are
collaborative and respectful partners of their agencies, upholding best practices in building
brands and businesses.”

A win-win partnership defined
The entry requirements for submissions include: define the successful interface between the
client and agency -- including transparency and clarity regarding client-agency expectations; be
organizationally structured for success; demonstrate measurement -- an ability to evaluate

performance through pre-determined KPIs (key performance indicators) and real-time data; and
prove an ability to use research and data -- utilize a customer centric approach to create
consumer insights that fuel the client-agency continuum to produce effective work. Agencies
may nominate multiple clients through written submissions -- not exceeding 1,000 words –
detailing the merit of each client organization, based on the criteria. All submissions will be
reviewed by a distinguished panel of senior industry peers, including an academic representative.
Entry forms can be accessed at https://2015clientofyear.eventbrite.ca, the entrance fee for each
submission is $399 plus HST for members, $499 per non-member entry.

Winners named at the CASSIES Awards in February 2015 for the previous year included
General Mills Canada with a Gold Award; Chrysler Canada with a Silver Award, and TELUS
with a Bronze.
“Our mission at the ICA is to promote the highest industry standards and best practices, and we
were proud to have such a wealth of interest and entries that we are able to reward in our
inaugural year,” said David Gibb, EVP, managing director, J. Walter Thompson and Chair, 2015
Client of the Year Award Committee. “Following last year’s judging and the esteemed winners
setting such a benchmark, it will likely be a tough call to narrow down winners this year.”

About the ICA
The Institute of Communication Agencies (ICA, www.icacanada.ca) is the professional business
association which represents Canada’s communication and advertising agencies. The ICA’s
mission is to champion commercial creativity, amplify the industry’s economic impact, and to
embrace and drive change. As such, the ICA promotes thought leadership, higher standards and
best practices. It serves as the largest source of information, advice, education and training for
Canada’s communication and advertising industry. ICA’s member agencies and subsidiaries
account for more than 75 per cent of all national advertising in Canada, with an economic impact
worth more than $29 billion annually. More information about the ICA and its initiatives can be
found at www.icacanada.ca or on Twitter @icacanada.
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To book an interview with an ICA spokesperson, please contact Susan Willemsen or Alexandra
Muszynski-Kwan at The Siren Group Inc. Tel: (416) 461-5270.
E-mail: alexandra@thesirengroup.com www.thesirengroup.com or on Twitter @thesirengroup.

