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ICA spearheading executive search for newly evolved role of leader
-- Industry association undertaking future visioning initiative to ensure value for
stakeholders in new era of advertising and communications -Toronto, ON. Following the recent resignation of ICA principals, Gillian Graham and Jani
Yates, the Institute of Communication Agencies (ICA) www.icacanada.ca is pleased to
advise that it is spearheading a broad scale executive search for its new leader, an
enhanced role that combines both that of CEO and president. Strategic planning and
current business of the ICA continues its momentum under the current leadership of
CEO, Gillian Graham and her fully committed and dedicated team, until her scheduled
departure in mid-July, 2016. At that time, ICA Board of Directors 2016 Chair, Penny
Stevens, and Co-Chair Paul Reilly will assume interim leadership to ensure a smooth
transition.
The executive search currently underway is being conducted by Toronto-based firm, IQ
Partners, guided by the ICA Board and an Executive Search Committee. There has
quickly been a considerable amount of both national and international interest in the
role, with high quality candidates for consideration. An announcement will be made
upon completion of the search by late August; the candidate will likely be named and
assume the role by early September.
“This is an exciting time for the ICA, as it heads into a new chapter,” said Penny Stevens,
president, Media Experts and ICA 2016 Board Chair. “Following a period of extensive
growth and numerous significant achievements to date, we’re committed to ensuring
the association’s ongoing value to its stakeholders and role in the community as we
move into a new age within the communications industry.”
“We’ve had great interest in the role, from strong candidates both here in Canada and
abroad,” explained Paul Reilly, executive managing director, BBDO Toronto and Board
Co-Chair.

“The Board’s goal is to identify the next great leader to uphold the ICA’s mission and
goal of championing creativity while ensuring economic viability for the Canadian
advertising and communications industry in years to come.”
The ICA and its Future Task Force Committee are currently undertaking a “visioning”
initiative and strategic planning project to review and reevaluate the goals, mission and
values of the ICA. This will include the implementation of a members’ survey; the goal is
to develop a three year strategy which will be presented to the Board in August and
shared with members, in preparation for implementation by the new leadership.
The current business and agenda of the ICA continue, with the ongoing commitment to
uphold the association’s vision, mission and value to its members and stakeholders. The
association remains active with its mandate of advocacy, membership initiatives,
education, ACTRA negotiations, thought leadership events and agency search.
About the ICA
The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) is the
professional business association, which represents Canada’s communication and
advertising agencies. The ICA’s mission is to champion commercial creativity, amplify
the industry’s economic impact, and to embrace and drive change. As such, the ICA
promotes thought leadership, higher standards and best practices. It serves as the
largest source of information, advice, education and training for Canada’s
communication and advertising industry. ICA’s member agencies and subsidiaries
account for over 75 per cent of all national advertising in Canada, with an economic
impact worth more than $19 billion annually. More information about the ICA and its
initiatives can be found at www.icacanada.ca or on Twitter @icacanada.
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