For Immediate Release
September 7, 2016
ICA announces Scott Knox as new president and CEO
-- 20 year industry veteran and MD of UK’s MAA brings bold new vision to
Canada’s communications industry not-for-profit association -Toronto, ON. The Institute of Communication Agencies (ICA) www.icacanada.ca is thrilled to
announce the appointment of Mr. Scott Knox (hyperlink bio) to the newly created position of
president & CEO, effective 1st November 2016. Since 2001, Mr. Knox has served as the
managing director of the Marketing Agencies Association (MAA)
www.marketingagencies.org.uk in London and Bath, the UK’s leading body for future-thinking
marketing communications agencies, recently named its fastest growing sector trade body. He
brings a wealth of experience, a career of development, transformation, accomplishments and
prestigious awards -- combined with a bold strategic vision for the future – to his role at the
ICA.
Following the departure of ICA principals earlier this year, the association spearheaded a broad
scale executive search for the position -- a new, enhanced role that combines both that of CEO
and president. The executive search was conducted by IQ Partners, guided by the ICA Board
and an Executive Search Committee. There was a wealth of both national and international
interest in the role, with many high quality candidates for consideration.
“After much review and deliberation by the Committee, our choice was unanimous,” said
Penny Stevens, Chair of the 2016 Board of Directors and president, Media Experts. “It takes a
very special type of person with specific skills and a bold vision to lead a not-for-profit, create
value and be heard on a global stage. We’re confident in our choice of Scott to lead the ICA in
its next phase of transformation and growth, to an exciting new level for the future.”
"Globally, the agency sector needs defending and re-energizing and the sector should expect to
be challenged and supported in equal measure. Clients and the business sector need to be retold the agency value story and why collaboration and trust is key,” explained Mr. Knox. “This
role is also an opportunity to rewrite the rules. Non-profit shouldn’t exclude shrewd
commerciality, a trade body shouldn’t exclude innovation and strong leadership shouldn’t
exclude collaboration. After a successful term of leadership at the MAA, I’m excited about the
future here,” he added.

Recent accolades are numerous: earlier this year, Mr. Knox was shortlisted for Leader of the
Year 2015 by the Association Excellence Awards UK, ranked No. 23 in the Out at Work list on
The Telegraph’s Top 50 Most Influential LGBT Business Executives, and listed as a member of
Campaign magazine’s A List of the most powerful people in advertising and media.
During his tenure at the MAA, the organization was shortlisted for 2015 Trade Association of
the Year for 2015 PR Campaign (“Campaign for Better Business”) by the Association of
Excellence Awards, UK.
Achievements are many: his strategic leadership, innovation and ambition more than
quadrupled the MAA’s agency members to include those of all disciplines; he recruited and
managed a staff of more than 30; and he significantly grew MAA revenue by driving
membership and delivering revenue- and recognition-generating products, tools, training and
awards.
“We’re excited to be at a pivotal moment of change for the ICA and its members, and we’re
confident that Scott has the credentials, capabilities and contacts to steer us into a new phase
of transformation, growth and success on an international level,” added Paul Reilly, 2016 Board
co-Chair and COO, BBDO Toronto.
An eye to the future
The ICA and its Futures Committee is currently finalizing a “visioning” initiative to review and
reevaluate the goals, mission and values of the ICA, consisting of a three year plan for
implementation by its new leadership. Strategic planning and current business of the ICA
continues its momentum under the interim leadership of Ms. Stevens and Mr. Reilly. The ICA’s
agenda also continues with the ongoing commitment to uphold the association’s vision,
mission and value to its members and stakeholders. The CEO and Board are committed to
ensure a seamless onboarding and transition, through to the next Board election and
announcement in November 2016.
About the ICA
The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) is the professional
business association, which represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact, and
to embrace and drive change. As such, the ICA promotes thought leadership, higher standards
and best practices. It serves as the largest source of information, advice, education and training
for Canada’s communication and advertising industry.

ICA’s member agencies and subsidiaries account for over 75 per cent of all national advertising
in Canada, with an economic impact worth more than $19 billion annually. More information
about the ICA and its initiatives can be found at www.icacanada.ca or on Twitter @icacanada.
-30To more information, visuals or to book an interview please contact Susan Willemsen or Ruth
Colapinto at The Siren Group Inc. Tel: (416) 461-5270. Mobile: (416) 402-4880. E-mail:
susan@thesirengroup.com, ruth@thesirengroup.com, www.thesirengroup.com or on Twitter
@thesirengroup.

