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Institute of Communication Agencies’ new Interactive Committee hosts first
Hyper Island Master Class in Canada
-- Dynamic new team brings cutting-edge thought leadership to members --

Toronto, ON. The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) -- the
professional business association representing Canada’s communications and advertising
agencies -- is thrilled to announce a vital new addition to its extensive range of offerings of
resources to its members. A new Interactive Committee, chaired by Arthur Fleischmann,
president of john st., will inform and counsel ICA members about all digital opportunities,
trends, channels and platforms. It will also provide guidance on establishing successful business
models and performance measurement, including data analytics and best practices. Fleischmann
takes over from Garry Lee, president of Cundari, who chaired the ICA’s interactive initiatives
from 2009 to 2011. The committee’s initial undertaking for the upcoming year will be to host
the first three-day Master Class in Canada from the breakthrough Swedish interactive brain trust,
Hyper Island.
“The ICA’s Interactive Committee provides enhanced added value to our members, both current
and future,” stated Gillian Graham, chief executive officer, ICA. “We have attracted some of the
best and the brightest stars in the Canadian interactive and digital marketing industry, and are
looking forward to offering a number of bold initiatives,” she added.

The demand for a robust and extensive range of experience
Mr. Fleischmann and the ICA recruited the committee members after an industry-wide search for
its top performers. “We wanted talented individuals who are the creators of the most cuttingedge work in the digital space today,” said Mr. Fleischmann. “This is a resource for which our
members and their clients have been clamouring and we believe we will deliver in spades.”

The Interactive Team
The Interactive Committee members include Min Ryuck, Dentsu Advertising; Dustin Rideout,
Leo Burnett; Patrick Elia, TAXI; Jason Chaney, Tribal DDB ; Tasha Dean, TBWA; Debbie
Blevins, MRM Worldwide; David Lafond, Proximity; Jim Letwin and Richard Clifford, JAN
Kelley Marketing; and Mavis Huntley of john st., with more to be announced.
“Leo Burnett is thrilled to be part of the ICA Interactive Committee. Any time we can co-create
with industry peers to improve effectiveness of our craft, we're interested. It’s a natural role for
the ICA to take on after all, as the only Canadian organization who recognizes effectiveness of
advertising through their annual CASSIES awards,” said Dustin Rideout, director, Digital
Strategy, Leo Burnett Canada.
“Canada has a wealth of digital expertise that is presently very concentrated and it is critical for
us to spread this knowledge to the benefit of agencies, brands and ultimately, consumers,” said
Jason Chaney, vice-president, Strategy, Tribal DDB.

"The ICA Interactive Committee is all about future-forward thinking in a rapidly changing
world. Every agency leader knows that digital technology will continue to redefine the way we
develop and share brand experiences," added Jim Letwin, president and chief executive officer,
JAN Kelley Advertising.

An interactive process for interactive solutions
The committee had their inaugural meeting in July of this year, which identified numerous
challenges faced by both clients and agencies in the interactive space.

There was a discussion about the challenges that faced both agencies and clients alike, and the
committee focused on solution-based programming that would help ICA members and clients
continue to be successful in the changing industry.

“The first meeting generated an enormous number of insights, which are helping to create the
platform on how we can best advise our members and build future programming,” concluded
Ms. Graham.

The ICA gets Hyper about interactive
The ICA has multiple interactive initiatives in the pipeline for 2011 and 2012. The initial event
is a very exciting first for Canada – the premiere of Hyper Island’s renowned Master Class.
Robert Lewocz, general manager of Cheil Canada and Hyper Island Master Class graduate, was
instrumental in introducing the ICA to Hyper Island.
“I thought I knew all there was to know about digital marketing and social media. Man, was I
wrong,” said Mr. Lewocz. “The experience definitely enlightened me. When I heard that the
ICA was interested in Hyper Island, I wanted to get involved to offer introductions,” he added.
The class will be held in Toronto on October 26th – 28th 2011, with initial registration limited to
ICA members. To register, go to www.icacanada.ca.

The Interactive Committee will host subsequent high profile events showcasing new insights and
opportunities throughout the year, including a presentation by Gareth Kay, director of brand
strategy and associate partner of the San Francisco based Goodby, Silverstein on Wednesday
January 25th, during Advertising Week 2012.

About Hyper Island
Hyper Island has been designing learning experiences for students from all around the world for
fifteen years. Starting out in Karlskrona, Sweden, there are now offices in Stockholm, London,
Manchester and New York.

About the ICA

The Institute of Communication Agencies (ICA) represents Canada’s communications and
advertising agencies. The ICA members collectively account for over 70 per cent of all national
advertising in Canada, with an economic impact worth more than $20 billion annually. The ICA
serves as a leading source of information, advice and industry education, promoting thought
leadership, best practices and the elevation of professional standards. The ICA-led initiatives
include thought leadership events such as FutureFlash and Advertising Week, professional
development forums such as Ad Women of Toronto and the CAAP certification program. More
information about the ICA and its initiatives can be found at www.icacanada.ca or follow on
Twitter @adweekcdn.
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