January 10, 2017
ICA calls for industry-wide boycott of Toronto Zoo’s pitch for pro bono ad work
--Industry association lobbies for agencies, citing unfair practices and requirements in
RFP for non-profit’s advertising business–
Toronto, ON. The Institute of Communication Agencies (ICA) www.icacanada.ca -- the
professional business association representing Canada’s communication and advertising
agencies – is calling for an industry-wide agency boycott of Toronto Zoo’s process to secure a
pro bono advertising agency. Following a review of Toronto Zoo’s recent Request for Proposal
(RFP) distributed by the non-profit to Canadian agencies to pitch for its business, the ICA cites
unfair practices and pitch requirements as the reason for the boycott.
“As part of our mandate to transform, amplify and protect, it is the ICA’s responsibility to
protect the agency sector against bad client practices while striving to put a system of best
practices into place,” said Scott Knox, president and CEO, ICA. “We are calling for a fairer pitch
and procurement process, and it needs to start immediately. We urge the industry to stand up
and protect Canadian creativity.”
Mr. Knox cites the following as reasons for the boycott: too many agencies have been asked to
participate; ideally there should have been a fair and reasonable elimination process, with a
shortlist before going to market. Given the request is for pro bono work on the part of the
agencies, the pitch process and contract have both been identified as unreasonable; the cost to
the industry is accordingly wasteful, and inherently undervalues the country’s world-class
creative industries.
Following the appointment of Mr. Knox as president & CEO earlier last year, the ICA unveiled its
bold new proposition, designed to underscore the vision and initiatives spearheaded by the ICA
and its Board throughout the course of the next year.
"The agency sector needs defending and re-energizing, and the sector should expect to be
challenged and supported in equal measure, Mr. Knox added. “Clients and the business sector
need to understand the agency value story, and why collaboration and trust is key. We will, of
course, work closely with and applaud those who do it well, as a model for the industry. Here,
we are rewriting the rules.”

About the ICA
The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) is the professional
business association, which represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact, and
to embrace and drive change. As such, the ICA promotes thought leadership, higher standards
and best practices. It serves as the largest source of information, advice, education and training
for Canada’s communication and advertising industry. ICA’s member agencies and subsidiaries
account for over 75 per cent of all national advertising in Canada, with an economic impact
worth more than $19 billion annually. More information about the ICA and its initiatives can be
found at www.icacanada.ca or on Twitter @icacanada.
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