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Canada’s top agencies line up behind Institute of Communication Agencies’
new vision for 2017
-- New Chair and Board underscore Association’s new leadership
and evolved mission to transform, amplify and protect -Toronto, ON. Canada’s leading advertising and marketing agencies prepare for a brighter future,
as The Institute of Communication Agencies (ICA) (www.icacanada.ca) -- the professional business association representing Canada’s communication and advertising agencies –
announces its new 2017 Board of Directors. Following the appointment of Scott Knox as president & CEO earlier last year, the ICA is unveiling a bold new proposition as its mission: to
transform, amplify and protect its stakeholder member agencies. This mandate will underscore
the vision and all initiatives spearheaded by the ICA and its Board throughout the course of the
year ahead. To lead the program of activity with the ICA is Paul Reilly, COO, BBDO Toronto
named as 2017 Chair of the Board of Directors, effective immediately.

“I am excited to have the ICA take a more active role in the Canadian business community in the
coming year,” said Mr. Reilly. “I believe that the ICA must take a stronger stance on behalf of
agencies on a number of fronts. Agencies have become very sophisticated in evolving our business models but there are some things that can only be done at the collective level. That’s where
the ICA can prove its value to members.”

“We’re thrilled to have Paul as Chair, committed to working closely with the new Board and my
team to implement what will be a year of evolution for the ICA,” commented Mr. Knox. “Gathering around the new ICA are great agency names and activists coming together to power forward the value of the agency sector in our industry both in Canada, and around the world. It
will be an exciting and powerful year of change for all,” he added.

A powerful collective voice of change
The ICA’s new proposition will be evident across all initiatives and will be driven by Board
members under the umbrella of Transform: to drive strength and profitability in member agencies; Amplify: to tell the new, real story of what Canadian agencies are capable of; and Protect:
to respond to the growing corporate bullying tactics, collectively.

Mr Reilly added, “My goal would be that at the end of my term Canadian agencies are recognized as engines of growth and innovation in Canada. I’d like to see a range of successful business models co-existing in the market but where all of us have basic rights to intellectual property and fair compensation. One of the reasons we chose Scott as our next leader was that he
brings a fresh iconoclastic approach to the agency community. He fit our desire to shake things
up a bit. And we will.”
Mr. Reilly will lead the new Board of Directors comprised of leaders from diverse, leading
Canadian communication agencies including former 2016 Co-Chair Penny Stevens, president of
Media Experts, Melanie Johnston, president, DDB, David Leonard, CEO, McCann, Jim
Kabrajee, president & CEO, Marshall Fenn, Jill King, president, Sandbox Advertising Inc.,
Andy Krupski, Chairman, The Hive Inc., Rob Woyzbun, managing director, Vector Media, Greg
Power, president, Weber Shandwick, Jeff Dack, president, Carat, Jason Chaney, chief strategic
officer, Cossette, Matt Shoom-Kirsch, COO, Taxi, Andrew Kirby, vice president, client services,
Sapient and Scott Knox of the ICA.

“We have a very interesting Board representing a good range of different types of agencies. I
look forward to some good debates as we work together to establish the ICA’s position on important issues,” Mr. Reilly concluded.
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About the ICA
The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) is the professional
business association, which represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact,
and to embrace and drive change. As such, the ICA promotes thought leadership, higher standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. ICA’s member agencies and subsidiaries account for over 75 per cent of all national advertising in Canada, with an economic impact worth more than $19 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca or on Twitter @icacanada.
-30Media: For more information, visuals or to book an interview, please contact Susan Willemsen,
Ruth Colapinto or Jackie Tambosso at The Siren Group Inc. Tel: (416) 461-5270.
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