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ACTRA, Canadian Ad Industry Reach Tentative Settlement
THE DEAL INCLUDES PROVISIONS THAT ACCOMMODATE UNIQUE REQUIREMENTS OF
DIGITAL ADVERTISING

Toronto, July 18, 2017: The Association of Canadian Advertisers (ACA) and the Institute of
Communication Agencies (ICA) have reached tentative terms of settlement with ACTRA to renew
the National Commercial Agreement (NCA), which covers the engagement of performers in all
television, radio and digital English commercial production in Canada.
“The new agreement recognizes and addresses the majority of challenges facing Canadian
agencies, thereby ensuring member agencies remain competitive versus non-signatory agencies
exploiting non-union performers,” said Scott Knox, President & CEO of the ICA.
“ACTRA is to be applauded for recognizing and working collaboratively to find solutions that
accommodate the rapidly-evolving area of digital advertising,” added Ron Lund, President & CEO
of the ACA.
The deal includes provisions that eliminate performance step-up fees for commercials moving
over from television to digital media, and introduces a pilot project to address low budget digital
productions. It also addresses the need for extensive versions of an online production, a crucial
change in today’s market.
The current NCA expired June 30, 2017. The new agreement commences upon ratification and
will conclude June 30, 2020. ACTRA Members will vote to ratify the tentative agreement by online
referendum. Voting will commence this week and close on August 4. ACA and ICA ratification is
conducted through a vote by their respective Boards’ of Directors.
About the ACA
ACA is Canada’s go-to organization for client marketers, dedicated to helping its members
maximize the value of their MarCom and brand ROI. A national, not-for-profit association
established in 1914, it speaks on behalf of more than 200 companies and divisions. For more
information, visit www.acaweb.ca
About the ICA
The ICA is the professional business association which represents Canada’s communication and
advertising agencies. ICA promotes thought leadership, higher standards and best practices. It
serves as the largest source of information, advice, education and training for Canada’s
communication and advertising industry. ICA’s member agencies and subsidiaries account for
over 80% of all national advertising in Canada, with an economic impact worth more than $15
billion annually. For more information, visit www.icacanada.ca.
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