December 6, 2010
Institute of Communication Agencies announces 2011 Board of Directors
-- Newly appointed Board set to lead Canadian communications agencies -Toronto, ON. The Institute of Communication Agencies (ICA) (www.icacanada.ca) -- the
professional business association representing Canada’s communications and advertising
agencies -- is delighted to announce the appointment of industry veteran, Claude Carrier, vicepresident, BOS, as Chairman of the newly appointed 2011 Board of Directors, effective
immediately. Mr. Carrier, chair of Advertising Week in its inaugural year in 2009, and again for
2010 and 2011, assumes the position vacated by Jim Kabrajee, president, Marshall Fenn
Communications Ltd., who will now take on the role of Chair of Board of Governors. As a
welcome addition, Laurie Young, managing director, Ogilvy & Mather, takes on the new title of
vice chair and treasurer of the Board of Directors.
“I’m thrilled to be elected to this role and excited for the opportunity to lead the ICA into what
will undoubtedly be another banner year,” said Mr. Carrier. “This year’s Board represents the
ever-evolving diversity of the industry and is a collection of some of the most talented leaders
from the communications industry in the country,” he added. “As the face of the industry both
internationally and domestically, our goal is to generate greater involvement, communication
and relationship building for our members and continue to move the ICA into new and exciting
territory,” he continued.
“It is an honour to be a part of the ICA Board which is comprised of such willing and talented
leaders from the communications industry,” said Ms. Young. “These past years have seen
tremendous accomplishments achieved by the collective work of the Board and under the ICA’s
leadership, and we plan to continue in these endeavours into 2011,” she adds.

Diverse representation of communication industry leaders

Mr. Carrier will lead the newly elected Board of Directors comprised of a broad spectrum of
agency representation including newcomers Andrew Bruce, president and COO, Publicis as the
new vice chair of 2011 Advertising Week (www.advertisingweek.ca) and David Gibb, managing
director, JWT Canada, who will chair the CASSIES in 2012. Additionally, the Board includes
Alan Gee/Blammo, Bob Shropshire/Dentsu Canada, Doug Conn/Wasserman & Partners
Advertising, Garry Lee/Cundari Group, Gillian Graham/ICA, Jani Yates/ICA and Philip
George/TBWA\Toronto.
“We couldn’t be happier with the development and progress that the ICA has made and are
confident that our new Board of Directors will continue to break ground and propel us forward
into the next phase, where we will refine and expand our initiatives on behalf of the industry,”
said Gillian Graham, CEO, ICA. “It will be another pivotal year for the ICA, commencing with
spearheading Canada’s third Advertising Week in January. Claude has proven his dedication
and passion for the industry over the past three years through Chairing Advertising Week, and
under his leadership of the Board, the ICA is well poised to guide the industry into the next
decade,” she concluded.

About the ICA
The Institute of Communication Agencies (ICA) is the professional business association which
represents Canada’s communications and advertising agencies. ICA promotes thought
leadership, higher standards and best practices. It serves as the largest source of information,
advice, education and training for Canada’s communications and advertising industry. ICA’s
member agencies and subsidiaries account for more than 75 per cent of all national advertising in
Canada, with an economic impact worth more than $19 billion annually. More information is
available at www.icacanada.ca.

-30For additional information, visuals or to arrange an interview with an ICA Board member please
contact Susan Willemsen or Danika Lochhead at The Siren Group Inc.
Tel: 416-461-5270. Fax: 416-778-9047. Email: info@thesirengroup.com or
www.thesirengroup.com.

