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ICA welcomes new member agencies in dramatic demonstration of continued momentum
for 2012
--Association of communication agencies credits innovation and strong value proposition for
growth surge-Toronto, ON. The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) -- the
professional business association representing Canada’s communications and advertising
agencies -- is thrilled to announce the recent addition of eight advertising and marketing
communication agencies to its membership roster. The companies range in size and span the
country. The new member agencies include Innocean Canada Inc., The Hive Inc., Hey
Harry/bethechange, The Marketing Store, bright red communications inc., Smith Roberts, all of
Toronto; Venture, in Calgary, and FREE, of Edmonton.

“Given the dramatic pace of innovation in the communications industry, agencies are
recognizing that the ICA can help them embrace and drive change,” explained Gillian Graham,
chief executive officer, ICA. “Agencies are increasingly discovering that the ICA can play a key
role in supporting the extraordinary value they provide to advertisers.”

"Given the ICA's leadership, passion and advocacy for this amazing industry, we are proud to be
a new member to the organization,” said Garry Lee, executive vice-president, Innocean Canada.
“We are very excited about this valuable relationship and look forward to what lies ahead.”

Andy Krupski, president and CEO, The Hive, commented, “An important part of our mantra,
Invent What’s Right, relates to the solution mix we bring forward to meet our clients’ challenges.

Membership in ICA is an added resource for us to continue to develop solutions that have a real
and measurable impact on our clients’ businesses across North America,” he added.

"There's a great energy and sense of potential at the ICA and we're thrilled to be part of a family
of practitioners and thought-leaders who are all working for the development of the sector. The
old adage of together we are stronger really is true - and we buy into it. That’s why joining the
ICA should be a no-brainer for all agencies. It is a place to have a voice, to grow our collective
voice, and to share what makes advertising such a powerful profession,” said Jon Duschinsky,
founder and CEO of bethechange and Ray Barrett, co-founder of Hey Harry Worldwide.

Sarah Keenan, vice-president, human resources North America, The Marketing Store, opined,
“The ICA reflects the diversity and energy of our industry, something from which we draw our
inspiration to provide effective solutions for our clients. Membership enhances our resources
and allows us to tap into the broader global communications community.”

“While we are a small, independent agency, we must always think big to continue to serve our
clients well and compete effectively in today’s environment,” noted Leslie McCallum, president
and CEO, bright red communications inc. “Joining the ICA provides us with access to vital
information, resources and a professional network to help us do just that,” she commented.

Added Malcolm Roberts, CEO, Smith Roberts, “Our agency is evolving, as is the industry, and
this is the right moment for us to become a member of ICA, both benefitting from and
contributing to the community of Canadian agencies. The vast array of resources, services,
training and networking opportunities the ICA offers will be invaluable to our growth as well as
the standards by which we operate our agency,” he explained.

Jennifer Cioffi, president, Venture Communications, remarked, “Our name speaks to partnership
and having the right knowledge to take bold steps. The ICA is a valuable conduit to a wealth of
resources which connect us to information, professional development and organizations that will
help us continue to expand and grow.”

Chris Bolivar, managing director, FREE, offered, “FREE is a state of mind. We are freethinking individuals who are not constrained by the usual set of rules. The ICA is a community
of free-minded companies and individuals who share knowledge and resources collaboratively
all in the interest of making our industry the best it can be.”

Building momentum through thought provoking and creative initiatives
With the launch in early 2012 of its new, industry-leading interactive website, the ICA has
continued to offer a series of groundbreaking initiatives to provide better value to its members
and promote the Canadian advertising industry on a global scale. The initiatives are based on the
association’s new mission of “embracing and driving change”, spurring valuable outputs from
the Digital Committee, talent development workshops, thought leadership programs, expanded
proficiency in the digital space, strong collaborative partnerships, and the hosting of international
guest speakers. These have all contributed to a more robust ICA industry voice to champion
Canadian communications excellence.

About the ICA
The Institute of Communication Agencies or the ICA (www.icacanada.ca) is the professional
business association which represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact,
and to embrace and drive change. As such, the ICA promotes thought leadership, higher
standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. ICA’s member agencies and
subsidiaries account for over 75 per cent of all national advertising in Canada, with an economic
impact worth more than $19 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca or follow on Twitter @icacanada or @adweekcdn.
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