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ICA launches website for FFWD: Advertising and Marketing Week 2013
--New look and mandate generates excitement for Canada’s must-attend strategy, innovation
and creativity event-Toronto, ON. The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) -- the
professional business association representing Canada’s communications and advertising
agencies -- launched ticket sales today for Canada’s premier business gathering, FFWD:
Advertising and Marketing Week 2013 at www.advertisingweek.ca The newly-branded event
celebrates its fifth anniversary from January 28 - February 1, 2013 and features keynote speaker
Rory Sutherland, executive creative director and vice-chair, Ogilvy One, UK, in addition to other
noted speakers, films, discussions, workshops, parties, awards and galas. Ticket sales are
expected to be brisk this year in anticipation of new innovations and a broader event mandate as
exemplified in the new branding unveiled earlier this fall. Both the website and redesign were
created by Publicis, in collaboration with the ICA.

“The ICA’s mission is to embrace and drive change, and FFWD: Advertising and Marketing
Week 2013 captures the vitality and spirit of our robust, newly defined goals for the week,” said
Gillian Graham, CEO, ICA. “Canadian agencies and brands recognize and excel in innovation,
always expanding the boundaries and finding new and exciting ways to engage consumers and
build brands and businesses with passion and creativity. FFWD will be a dynamic showcase of
what the industry has achieved in the past year and, more importantly, what is to come in the
year ahead,” she added.

“FFWD more fully reflects content that has broad relevance well beyond our industry,”
explained Andrew Bruce, COO, Publicis Canada and Chair, FFWD 2013. “The business world
is a rapidly evolving, global arena and we have captured that sense of energy and urgency with a
showcase of the dramatic events and thinking that are exploding in the world of marketing and
communications.”

An inspiring perspective on the year ahead
Spearheaded by the ICA in conjunction with a vast array of industry partners (including
associations, agencies, advertisers, technology companies, suppliers and public service partners),
the week showcases the industry’s best work while offering a forum to highlight new ideas, key
business drivers and inspiring industry discussions. FFWD: Advertising and Marketing Week
2013 focuses on the fundamental commitment to celebrate ideas and creativity but also offers
more than a platform for celebration -- it aims to generate awareness of the positive businessbuilding impact of advertising on the economy, while inspiring young people to join the industry
through its invaluable “Next Generation” Day.

A go-to event for careers, agencies and corporations going places
Highlights of the action-packed calendar include international keynote speakers, conferences,
seminars, awards, panel presentations, Next Generation Day for students and young
communication executives, and the Great Gatsby themed Ad Ball gala, all of which promise to
deliver the energy and dynamism of the industry. An expanded speaker series will include
presentations from Yahoo! Canada, LinkedIn Marketing Solutions, Toronto Star, Google, and
MDC Partners. Popular events such as CASSIES awards, the Globe & Mail Cannes reel
screening, the Microsoft Advertising Industry Breakfast, and ICA cocktail party among others
will be making their return this year. Ticket prices for events start from $15, with gala Ad Ball
tickets for $110. For more information, schedules and tickets visit www.advertisingweek.ca.

About the ICA
The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) is the professional
business association which represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact,
and to embrace and drive change. As such, the ICA promotes thought leadership, higher
standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. ICA’s member agencies and
subsidiaries account for over 75 per cent of all national advertising in Canada, with an economic

impact worth more than $19 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca or follow on Twitter @adweekcdn or @icacanada
#FFWDadweek.
-30For additional information, visuals or to arrange an interview, please contact Susan Willemsen or
Alexandra Muszynski-Kwan at The Siren Group Inc. Tel: (416) 461-5270. Fax: (416) 7789047. E-mail: susan@thesirengroup.com. Visit us at www.thesirengroup.com or on Twitter
@thesirengroup.

