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Institute of Communication Agencies announces 2013 Board of Directors
-- Newly appointed Board to provide inspired leadership for Canadian communication
agencies -Toronto, ON. The Institute of Communication Agencies (ICA) (www.icacanada.ca) -- the
professional business association representing Canada’s communications and advertising
agencies -- is pleased to announce the appointment of Andrew Bruce, CEO, Publicis, Toronto as
chair of the newly appointed 2013 Board of Directors, effective immediately. Mr. Bruce was
formerly the vice chair of the Board and chair of Advertising Week. Past chair, 2012, Laurie
Young, managing director, Ogilvy, will now chair the Board of Governors, which provides
strategic counsel to the Board of Directors.
“Laurie has been a passionate and visionary board chair, with an unswerving commitment to the
ICA’s transformation in these changing times. Under Laurie’s leadership, the ICA Board has
forged groundbreaking new initiatives, which included a greatly enhanced website, rebranding
Advertising Week to FFWD Advertising and Marketing Week, expanded talent development
programming, and an increase in ICA membership across the country,” said Gillian Graham,
chief executive officer, ICA. “Andrew Bruce has made significant contributions to the ICA’s
new initiatives, and we are thrilled to have his leadership and positive energy to continue the
ICA’s momentum. We have a number of new Committees, and will be undertaking several
innovative initiatives over the next year.”

“It is an honour to be elected to this role at such a pivotal time in our industry’s evolution. It
would be an understatement to say that embracing change, invention and reinvention is vital to
marketing success,” explained Andrew Bruce. “We've expanded the mission of the ICA to
ensure we're in the best position to promote all that our industry does. The ICA's mission is
about looking forward and acknowledging the breadth of our industry's activities. The business
world is a rapidly evolving, global arena and we are committed to keeping our membership at the
forefront of the dramatic events and thinking that are exploding in the world of marketing and
communications,” noted Mr. Bruce.

Expanded vision from a diverse agency representation
Mr. Bruce leads the newly elected Board of Directors comprised of a broad spectrum of
Canadian communications agencies including Al Scornaienchi/Agency 59, Aldo
Cundari/Cundari, Andrew Bergstrom/Cossette, Arthur Fleischmann/john st., David Gibb/JWT
Canada, Doug Turney/MacLaren McCann, Laurie Young/Ogilvy, Paul Reilly/BBDO, Penny
Stevens/Media Experts, Gillian Graham/Institute of Communication Agencies and Jani
Yates/Institute of Communication Agencies.
About the ICA
The Institute of Communication Agencies or the ICA (http://www.icacanada.ca) is the
professional business association which represents Canada’s communication and advertising
agencies. The ICA’s mission is to champion commercial creativity, amplify the industry’s
economic impact, and to embrace and drive change. As such, the ICA promotes thought
leadership, higher standards and best practices. It serves as the largest source of information,
advice, education and training for Canada’s communication and advertising industry. ICA’s
member agencies and subsidiaries account for over 75+ per cent of all national advertising in
Canada, with an economic impact worth more than $19 billion annually. More information
about the ICA and its initiatives can be found at www.icacanada.ca or follow on Twitter
@icacanada.
-30For additional information or to arrange an interview with an ICA spokesperson, please contact
Susan Willemsen or Alexandra Muszynski-Kwan at The Siren Group Inc. Tel: (416) 461-5270.
Fax: (416) 778-9047. E-mail: susan@thesirengroup.com. Visit at www.thesirengroup.com or
on Twitter @thesirengroup.

