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ICA FFWD 2013 presents advertising icon Rory Sutherland as keynote
--Trailblazing creative visionary to deliver insights into the next communications revolution-Toronto, ON. The Institute of Communication Agencies (ICA) -- www.icacanada.com -- is
pleased to welcome back keynote speaker Rory Sutherland who will deliver his speech entitled
The Next Revolution in Advertising Will Be Psychological, Not Technological at its FFWD
Advertising and Marketing Week 2013. The executive creative director and vice-chairman,
OgilvyOne London and vice-chairman, Ogilvy & Mather UK will deliver his address at the
Shaw Media opening lunch of FFWD Advertising and Marketing Week 2013 on January 28 in
Toronto’s Arcadian Court. Tickets may be purchased online at www.advertisingweek.ca.

Mr. Sutherland is known as a strong proponent of behavioural economics, author of “The Wiki
Man” (2011), and famed three time TED speaker -- www.ted.com. He stands at the center of an
advertising revolution in brand identities, designing cutting-edge, interactive campaigns that blur
the line between ad and entertainment. His speech will discuss why he believes the pace of
technological progress may slow down over the coming years, making way for neurological and
behavioural insights to be the key influencers of communication strategies.

“We are extremely fortunate to have Rory present his groundbreaking ideas on the future
evolution of communications at FFWD 2013,” said Gillian Graham, CEO, ICA. “His
presentation at ICA’s 2012 Future Flash Conference was rated an outstanding 4.9 out of 5 by the
CEO audience! He is a compelling and hugely entertaining speaker and will inspire our
audience to innovate and achieve new levels of Canadian business success.”

“The ICA’s mission is to embrace and drive change, and Rory’s presentation at FFWD 2013 will
capture the vitality and spirit of our robust goals for the week,” said Andrew Bruce, chair, FFWD
Advertising and Marketing Week 2013 and COO, Publicis Canada.

“This is a not to be missed opportunity to hear one of advertising’s most quotable minds deliver
his insights in his own inimitable Sutherland style.”

A passion for advertising that blurs the line between advertising and entertainment
Mr. Sutherland joined Ogilvy & Mather’s planning department in 1988, and rose to creative
director of Ogilvy One in 1997 and ECD in 1998. His work for Microsoft, Amex, BT, Compaq,
IBM, BUPA, easyJet, Unilever, earned him numerous accolades, and in 2005 he was appointed
Vice Chairman of the Ogilvy Group in the UK.

A go-to event for careers, agencies and corporations going places
Highlights of the FFWD 2013 calendar include international keynote speaker Chuck Porter,
Crispin, Porter + Bogusky, conferences, seminars, awards, panel presentations, Next Generation
Day for students and young communication executives, and the Great Gatsby-themed Ad Ball
gala. An expanded speaker series will include presentations from Yahoo! Canada, LinkedIn,
Toronto Star, Google, and MDC Partners. Popular events such as CASSIES awards, the Globe
& Mail Cannes reel screening, the Microsoft Advertising Industry breakfast, and ICA cocktail
party among others will be making their return this year. Ticket prices for events start from $15,
with gala Ad Ball tickets at $110. For more information, schedules and tickets visit
www.advertisingweek.ca.

About the ICA
The Institute of Communication Agencies or the ICA (http://www.icacanada.ca) is the
professional business association which represents Canada’s communication and advertising
agencies. The ICA’s mission is to champion commercial creativity, amplify the industry’s
economic impact, and to embrace and drive change. As such, the ICA promotes thought
leadership, higher standards and best practices. It serves as the largest source of information,
advice, education and training for Canada’s communication and advertising industry. ICA’s
member agencies and subsidiaries account for over 75 per cent of all national advertising in

Canada, with an economic impact worth more than $19 billion annually. More information
about the ICA and its initiatives can be found at www.icacanada.ca or follow on Twitter
@adweekcdn or @icacanada.
-30To RSVP, book pre-event interviews with an ICA spokesperson or Rory Sutherland, additional
information or visuals, please contact Susan Willemsen, Alexandra Muszynski-Kwan or Ruth
Colapinto at The Siren Group Inc. Tel: (416) 461-5270. Fax: (416) 778-9047. E-mail:
susan@thesirengroup.com. Visit us at www.thesirengroup.com or on Twitter @thesirengroup.

