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ICA announces Weber Shandwick as first PR agency to become association member
--Communication association embraces broader scope of marketing communicators-Toronto, ON. The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) -- the
professional business association representing Canada’s communications and advertising
agencies -- announces the addition of Weber Shandwick (www.webershandwick.com) to its
membership roster -- the first public relations agency to join. The agency is one of the world's
leading global public relations firms with offices in major media, business and government
capitals around the world, which now takes a prominent seat at the Canadian communications
association’s table. Throughout the past year the ICA has seen a steady growth in membership
of 10 per cent, signifying the pivotal change in the communications assets advertisers have at
their disposal.

“Agencies are increasingly discovering the important role ICA plays in providing leadership for
the Canadian communications industry,” observed Gillian Graham, CEO, ICA. “We are
particularly pleased to welcome the first public relations agency, Weber Shandwick, into our
fold. There is tremendous vitality in the PR sector, and as last year’s Global PR Agency of the
Year, Weber Shandwick is a highly valued addition to our ICA membership.”

“Joining ICA reflects how Weber Shandwick thinks about public relations and how we have
evolved as a communications agency,” said Greg Power, president, Weber Shandwick
Canada. “Our clients operate in a new world of opportunity that we call the engagement era and
our service to them goes well beyond how public relations agencies have traditionally
approached communications to embrace brand planning, content creation and paid media. The
ICA understands that evolution and how our business model has changed. We’re proud to be
partnered with them.”

Evolving the brand and growing the influence through innovation
With the transformation of the industry it serves, the ICA continues to broaden its mandate with
an ever expanding roster of initiatives, which include promoting the Canadian communications

industry on a global scale. Recently, ICA presented the most successful FFWD Advertising and
Marketing Week in its five year history with over 7000 industry attendees, and May’s Future
Flash: “Tomorrow Decoded” conference will feature world renowned creative legend and
visionary Sir John Hegarty, of BBH, to further inspire the Canadian industry.

About Weber Shandwick
Across an expansive global network of public relations practitioners, the award-winning
communications teams bring to every engagement an unrelenting client focus, a passion for
clients’ businesses, innovative and creative strategies and a commitment to measurable
results. Weber Shandwick (www.webershandwick.com) has built a collaborative team of the
industry’s most talented professionals, a client roster that includes many of the world’s most
recognized and respected brands, and a proven track record of unparalleled performance. The
agency provides strategic counsel and program execution services that span the complete range
of communications disciplines and industry sectors. Services range from marketing
communications, media relations and issues management to public affairs, crisis
communications, and CEO and corporate reputation management. Specialized integrated
services include interactive and emerging media, advocacy advertising, market research and
visual communications. Weber Shandwick is a unit of The Interpublic Group (NYSE: IPG),
which is one of the world's leading organizations of advertising agencies and marketing services
companies.

About the ICA
The Institute of Communication Agencies (ICA) (www.icacanada.ca) is the professional
business association which represents Canada’s communication agencies. The ICA’s mission is
to champion commercial creativity, amplify the industry’s economic impact, and to embrace and
drive change. As such, the ICA promotes thought leadership, higher standards and best
practices. It serves as the largest source of information, advice, education and training for
Canada’s communication and advertising industry. ICA’s member agencies and subsidiaries
account for over 75 per cent of all national advertising in Canada, with an economic impact
worth more than $19 billion annually. More information about the ICA and its initiatives can be
found at www.icacanada.ca or on Twitter @icacanada.
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