For Immediate Release
April 10, 2013
ICA announces powerhouse roster of speakers at Future Flash 2013: Tomorrow Decoded
--Two day conference offers fresh insights on the future of marketing communications industry -Toronto, ON. The Institute of Communication Agencies (ICA) www.icacanada.ca is pleased to
announce the opening of registration for the 7th annual FutureFlash 2013, the must-attend
thought leadership conference for ICA members and their clients. This year’s event, entitled
Tomorrow Decoded, has been described as an indispensable requirement for anyone, client or
agency side, who wants to understand the state of the industry and more importantly, where it’s
headed in this highly evolving world of communications. This year’s roster of visionary
speakers is headlined by Sir John Hegarty, worldwide creative director and founder of UK
agency, Bartle Bogle Hegarty and includes Iain Tait, executive creative director, Google
Creative Lab, Andy Hobsbawn, founder and CMO, Evrything, Jim Moscou, CEO, Sir Richard’s
Condoms, Kate Ancketill, CEO and executive editor, GDR Creative Intelligence, Nathan Martin,
founder and CEO, Deeplocal, and Cannes headliner, Paul Kemp Robertson, editorial director and
co-founder of Contagious magazine. The conference content is curated by Contagious. For the
first time, Future Flash 2013 will be held at Muskoka’s -:0DUULRWW7KH5RVVHDX0XVNRND5HVRUW
6SD¶ from May 15 - May 16. Once again, the ICA is delighted to have The Globe and Mail as
presenting sponsor
“The ICA is delighted to offer our members and their guests both outstanding content and
networking opportunities at our annual agency leadership conference, FutureFlash,” said Gillian
Graham, CEO, ICA. “Once again we are collaborating with Contagious to provide an inspiring
array of global speakers who will provide enlightening insights to help advance the Canadian
industry.”
A panorama of unique perspectives on the future of the advertising industry
Headlining the roster of speakers is world renowned keynote presenter, Sir John Hegarty. He
founded Bartle Bogle Hegarty in 1982, which soon became one of the most talked about and
awarded advertising agencies globally. The agency has won every Agency of the Year accolade
and every creative award possible and has been at the forefront of the industry for 27 years. He
will offer his perspective on ”Creating Growth”, and the powerful role of the creative process in

a period of economic disruption. Ian Tait, whose most recognized work is the Old Spice
“Responses” campaign, and who was recently inducted into the AAF Hall of Achievement, will
discuss the journey of ideas in his presentation entitled, “From Tiny Hacks to Epic
Sh*t”. Nathan Martin is best known for building compelling experiences that link the real and
online worlds and provoke conversation. His topic, “Reinventing the Wheel” will discuss a
unique approach to technology design and development. Andy Hobsbawn is listed among the
100 top digital influencers by Wired UK and has been recognised by industry professionals as
one of the most influential 100 individuals who have contributed to the development and growth
of e-commerce and the Internet in the UK. He will address “The Internet of Things”, providing a
window into the brave new world where physical products become intelligent channels. Kate
Ancketill is a much in demand conference speaker whose experience demonstrates how
consumer, brand and retailer relationships are evolving, and how this knowledge and
understanding can deliver competitive advantage. She will offer her insight on “The New
Mobile in Retail”, and will present a global showcase on retail and interactivity. The ICA is also
delighted to once again welcome Paul Kemp Robertson of Contagious, who will present “Cannes
Contenders for 2013” an exploration of the best work from around the world.
A limited number of guests
Registration for FutureFlash 2013 is now open at www.futureflash2013.eventbrite.com. Ticket
prices are $999 or $949 each for two or more and are limited to 150 ICA members and their
guests. Tickets include conference costs, lunch, dinner and private accommodations on May
15th, as well as breakfast and lunch on May 16th. The conference runs from 1 PM May 15 to 1
PM May 16 at JW Marriott The Rosseau Muskoka Resort www.marriott.com.
About the ICA
The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) is the professional
business association which represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact,
and to embrace and drive change. As such, the ICA promotes thought leadership, higher
standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. ICA’s member agencies and

subsidiaries account for over 75 per cent of all national advertising in Canada, with an economic
impact worth more than $19 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca or on Twitter @icacanada #FF2013.
-30To book pre-event interviews with an ICA spokesperson or the FutureFlash speakers, please
contact Susan Willemsen or Alexandra Muszynski-Kwan at The Siren Group Inc. Tel: (416)
461-5270. Fax: (416) 778-9047. E-mail: susan@thesirengroup.com. Visit us at
www.thesirengroup.com or on Twitter @thesirengroup.

