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ICA announces new business development workshop with Mirren Group’s Brent Hodgins
--Prepare for Battle or Brace for Impact: advanced approach to competitive pitch performance-Toronto, ON. The Institute of Communication Agencies (ICA) www.icacanada.ca is pleased to
host a hands-on new business workshop entitled, Prepare for Battle or Brace for Impact, led by
Brent Hodgins of Mirren Business Development from New York. The workshop provides
groundbreaking new business pitching techniques developed by Mirren over the last eight years
of working with agencies around the world.

Mr. Hodgins first began honing his new business skills at Wieden + Kennedy and
TBWA\Chiat\Day in the U.S., after beginning his career at Leo Burnett in Toronto. He is now
the managing partner at Mirren Business Development (www.mirren.org), a training firm that
specializes in driving new business growth for marketing services agencies. Mr. Hodgins, a
graduate of ICA’s CAAP program, will make a rare return visit to Toronto to lead the day-long
workshop at The Spoke Club on June 6, 2013. In addition to business conferences and
workshops, Mr. Hodgins regularly guest lectures at Harvard, MIT, Wharton and Columbia
business schools.

“Since graduating from the CAAP course, Brent has created an impressive career path for
himself at some of the top-tier agencies including Leo Burnett here in Toronto and at Wieden +
Kennedy and TBWA\Chiat\Day,” said Gillian Graham, CEO, ICA. “We are delighted he is
bringing his very successful strategies to guide Canadian marketing communications agencies in
our must-attend, intensive and hands-on workshop.”

Winning ways to win new business
The day will be spent reviewing how to increase the odds of winning competitive reviews by
making pitches more disciplined, strategic and engaging. Mirren’s contrarian approach involves

how to uncover what’s really going on behind the scenes of a pitch, getting decision-maker
access, confirming the client’s budget, how to conduct capabilities sessions that reveal the
prospect’s real business issues, and ultimately delivering final pitch presentations that open with
a bang and hold the prospect the entire way through.

“This is not your typical new business workshop,” remarked Brent Hodgins. “This is an
interactive working session for senior agency executives, providing an aggressive approach that
consistently leads to a high win rate. Prepare to be challenged and learn how the best agencies in
the business convert more than their fair share of pitches.”

All in a day’s work
Prepare for Battle or Embrace Impact: an advanced approach to competitive pitch performance
includes the day-long workshop from 9 AM - 5 PM, continental breakfast and lunch at The
Spoke Club, 600 King St. W., Toronto. Single early bird ICA member tickets are $349 or $299
for two or more. Non-member tickets are $399 for a single or $349 for two or more. Space is
limited. Tickets may be purchased at http:/competitivepitchperformance.eventbrite.com

About the Mirren Group
Mirren Group (www.mirren.org) is exclusively focused on new business strategy for marketing
services agencies in interactive, advertising, public relations, media planning/buying,
promotions, design and event marketing. The agency works closely with agency principals and
new business leaders who are fighting the battle every day at their agencies. More information
can be found at www.mirren.org or on Twitter @mirrenBizDev.

About the ICA
The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) is the professional
business association that represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact
and to embrace and drive change. As such, the ICA promotes thought leadership, higher
standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. ICA’s member agencies and

subsidiaries account for over 75 per cent of all national advertising in Canada, with an industry
economic impact worth more than $29 billion annually. More information about the ICA and its
initiatives can be found at www.icacanada.ca or on Twitter @icacanada.
-30To RSVP for the event or book pre-event interviews with an ICA spokesperson or Brent Hodgins
of Mirren Group, please contact Susan Willemsen or Alexandra Muszynski-Kwan at The Siren
Group Inc. Tel: (416) 461-5270. Fax: (416) 778-9047. E-mail:
susan@thesirengroup.com. Visit us at www.thesirengroup.com or on Twitter @thesirengroup.

