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ICA 7th annual Future Flash 2013 wins kudos from attendees and presenters
--Sold out conference deemed ’better than others’ by over 90 per cent of attendees-Toronto, ON. The Institute of Communication Agencies (ICA) www.icacanada.ca is delighted
to report that post-event feedback from its two-day, must-attend thought leadership conference
held May 15 and 16, 2013 at JW Marriott, The Rosseau Muskoka Resort & Spa, exceeded their
ambitious expectations. The event, entitled Tomorrow Decoded, featured a panoply of global
visionary speakers headlined by keynote, Sir John Hegarty, worldwide creative director and
founder of UK agency, Bartle Bogle Hegarty, and represented global perspectives from Europe
and North and South America. The speakers, characterized as iconoclastic, provocative,
innovative and essential to the understanding of the evolution of advertising and marketing
communications, did not disappoint in their often surprising revelations of the latest strategies
and developments essential to capturing and engaging the interests of today’s increasingly
connected consumers.

Inspiring, thought-provoking and game changing content
The nine intensive presentations spanned the gamut from creating brand growth in a time of
apparent stagnation, from Sir John Hegarty, to the internet of things -- offering insight into the
brave new world of physical products becoming intelligent channels for revolutionary
intercommunications, presented by Andy Hobsbawm of Evrything. Content also ranged from
the future of collaboration offering new intelligence on panoramic partnerships, presented by
Nico Pimentel, +Castro Innovation House, to the benefits of vertical business incorporating
social conscience into its corporate DNA, presented by Jim Moscou of Sir Richard’s
Condoms. The conference was emceed by Paul Kemp Robertson and content curated by
Contagious.

“ICA’s FutureFlash is beloved because it brings together the community of agency leaders in a
relaxed setting, where they are exposed to world-class insights and thinking. Attendees are
inspired to continue to transform Canadian business and capitalize on upcoming opportunities,”
stated Gillian Graham, CEO, ICA.

"We are immensely proud to be the presenting sponsor for Future Flash - as it has grown into
one of the pre-eminent industry events,” commented Andrew Saunders, vice-president,
advertising sales, The Globe and Mail. We always leave the conference stimulated, inspired and
ready to take on the future. Speaking with our guests, they remarked at how - of all the events
they attend - this is the one that sets the standard. The ICA does a terrific job and we are
honoured to be partners."
“Future Flash's strength is as a curator of great speakers, brought together in an engaging
environment, who are able to zero in on what matters now to agencies and clients. It's like
SXSW in quality ... with the added value of being tiny and perfect,” observed Greg Power,
president, Weber Shandwick Canada.
“I say this every year. I find this conference to be a must-attend,” said Karen Howe, One. “It
inspires me. I come from a medium sized agency and it gives me an undistracted immersion in
creativity from around the world.”

SRO and returning next year
The sold out conference attracted 150 of the Canadian advertising and marketing industry’s
leaders and key high profile members of the media. Over sixty per cent of the attendees rated the
event as exceeding their expectations, and over 90 per cent rated it better than other industry
conferences. All of the presentations were well received with the most highly lauded presenters
being Sir John Hegarty, Nathan Martin of Deeplocal and Andy Hobsbawm. ICA’s FutureFlash
2014 will return May 14 - 15, 2014 to JW Marriott, The Rosseau Muskoka Resort &
Spa. Content is currently being curated for next year and sponsorships are available through the
ICA.

About the ICA
The Institute of Communication Agencies (ICA) (http://www.icacanada.ca) is the professional
business association that represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact
and to embrace and drive change. As such, the ICA promotes thought leadership, higher
standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. ICA’s member agencies and
subsidiaries account for over 75 per cent of all national advertising in Canada, with an industry
value worth more than $29 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca or on Twitter @icacanada.
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