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ICA supports Red Cross fund-raising for Alberta flood relief
--Association invites Canadian marketing community to join in efforts to raise donations to
beleaguered province-Toronto, ON. The Institute of Communication Agencies (ICA) www.icacanada.ca is issuing a
call to action to the Canadian marketing and advertising community to join in their efforts to
provide relief funding under the auspices of the Red Cross. This initiative is to assist Alberta in
its efforts to recover from the devastation caused by flooding. The association is making a
donation to the Red Cross and is also coordinating a fund-raising pizza lunch to be held on
Thursday, July 11, noon, at 2300 Yonge St. in the mall lobby outside Metro/LCBO. The pizzas
have been donated by Pizza Nova. Donations may be made through a dedicated ICA url
provided by the Red Cross at www.redcross.ca/ica.

“Calgary member agencies, their staff and clients have been hard hit by this natural disaster and
are struggling to recover,” said Gillian Graham, CEO, ICA. “We feel it’s important to reach out
to the broader Canadian marketing and advertising communications community and ask it to join
us in assisting the Red Cross in their efforts. Several members of the ICA have already offered
to flex their creative resources to donate to the cause and/or create fund-raising initiatives of their
own.”

Southern Alberta devastated by flash floods
On June 20, 2013, Environment Canada issued a rainfall warning for southern Alberta as initially
more than 100 mm of rain fell on the region. The total rainfall was more than 250 mm by the
time the rain subsided. More than a dozen communities from north of Calgary, south to
Lethbridge and west to the Rocky Mountain parks declared states of emergency. The continuing
torrential rains caused rivers to overflow their banks, flooding the surrounding areas to
unprecedented levels. Emergency evacuations caused thousands of people and businesses to

abandon their homes and offices. Relief activities have allowed many to return but the cleanup
is ongoing and the province’s resources have been seriously challenged. Full recovery is
dependent on voluntary donations from outside the province.

About the ICA
The Institute of Communication Agencies (ICA) (www.icacanada.ca) is the professional
business association that represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact
and to embrace and drive change. As such, the ICA promotes thought leadership, higher
standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. ICA’s member agencies and
subsidiaries account for over 75 per cent of all national advertising in Canada, with an industry
value worth more than $29 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca or on Twitter @icacanada.
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