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ICA introduces new skills certification advancement
-- CAAP transforms with addition of a Select Course approach for flexible learning access.
Toronto, ON. The Institute of Communication Agencies (ICA) www.icacanada.ca -- the
professional business association representing Canada’s communication and advertising agencies
-- has recently announced an expanded curriculum within its marquee CAAP (Communications
& Advertising Accredited Professional) skills development certification program
(www.caapcanada.ca). The ICA, working closely with industry leaders and young
professionals, identified a shifting need towards a more flexible, self-directed skills development
learning approach. The result is the creation of the CAAP Select Course Track which offers
individuals a way to focus their learning development and get exposure to a rigorous skills
certification experience in a concentrated 6 - 7 week period. It expands options for skills
development and will operate in tandem with the foundational Accreditation track, providing
new ways for participants to choose between fast-tracking, full skills accreditation or building
specific skills certification over time. The first CAAP program offered with the two track option
will be launched for registration in October for program kick-off starting January 29, 2014.
“ICA members understand the critical importance of professional skills development for the
continued success of the entire industry,” said Gillian Graham, chief executive officer, ICA.
“ICA has always been a leading source of training and development for the industry. We are
very proud of the evolution of the CAAP program, which will deliver on a more expanded
mandate to lead skills development and knowledge building for the industry.”

Advancing skills and developing talent
One of the key training challenges of the marketing communications profession is a continuously
evolving operating landscape where the skills that are needed to solve problems and add value

are always in a state of flux. CAAP is dedicated to helping young practitioners learn early,
practice often and ultimately master some of the essential skills needed to be highly successful
brand communication planners and designers. The option of pursuing skills development either,
in a fully immersive way with the CAAP Accreditation Track or in a specifically focussed way
with the new Select Course Track, provides greater flexibility for individuals to personalize their
approach to skill-building.
“CAAP raises the bar for the industry by ensuring participants leave the program well-equipped,
inspired and ready to solve business problems creatively and effectively,” added Suzanne
Filiatrault, director, talent development, ICA. “With the addition of the Select Program Track,
CAAP learning is more accessible and broadly available within both the agency and advertiser
communities.”

The skills focus of CAAP accelerates the ability to frame business opportunities, produce
inspiring strategic solutions and design compelling brand communication experience. CAAP is
comprised of six core skill courses and a final innovation pitch challenge to complete the full
accreditation. The final innovation pitch offers a validating learning experience that transforms
committed learners into confident practitioners.
“The ICA Board has recognized that the industry needs strong idea developers who are curious
in their approach to exploring a business challenge and capable of combining creative and
analytic skills in striving for the most compelling and effective creative solutions,” explained
Andrew Bergstrom, president, Aperture1 and Chair of ICA Talent Development Committee.
“This initiative is guided by ICA’s ongoing effort to proactively invest in the future of the
industry by developing the skills of industry practitioners at an early career stage.”

About the ICA
The Institute of Communication Agencies (ICA) (www.icacanada.ca) is the professional
business association that represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact
and to embrace and drive change. As such, the ICA promotes thought leadership, higher

standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. ICA’s member agencies and
subsidiaries account for over 75 per cent of all national advertising in Canada, with an industry
value worth more than $29 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca or on Twitter @icacanada.
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