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ICA Agency Next Speaker Series presents Procurement’s Perspective
--Session to focus on importance of procurement in client-agency relationship -Toronto, ON. The Institute of Communication Agencies (ICA) www.icacanada.ca -- the
professional business association representing Canada’s communication and advertising agencies
-- announced today the next session in its Agency Next speaker series, Agency of the Future:
Procurement’s Perspective, taking place at Toronto’s Spoke Club on December 10, from 8:30 11:00 am. It is considered essential for agencies and marketers who work in or with
procurement. The need for this valuable session arose as procurement continues to be a
progressively important part of the client-agency relationship.

“Procurement is becoming increasingly involved in how agencies do business with their client
partners, at both the agency selection stage and with ongoing work,” explained Gillian Graham,
chief executive officer, ICA. “In order to continue fostering strong client-agency partnerships,
agencies require a better understanding of procurement’s role and client expectations, including
how agencies are being evaluated by procurement. This topic touches all marketing and
communications professionals from agency CEOs and presidents, CFOs, COOs and new
business account directors through to client marketing and procurement professionals.”

Three global perspectives on the impact of procurement
The session will be presented by three world-leading industry experts. John Gleason, founder
and president, A Better View Consulting established his company in 2007 after twenty years at
Procter & Gamble. At P&G Mr. Gleason was the first executive dedicated to leading their
external design and innovation relationships. He brings his unique insights and observation from
almost 400 agency interfaces while at P&G to his consulting. Brett Colbert, chief procurement
officer, MDC Partners, is passionate about delivering genuine value and driving results through
collaboration. He has built marketing procurement teams for major brands including global

teams at Time Warner, Nestlé and Anheuser-Busch InBev. Through Mr. Colbert’s experience he
brings both client and agency expertise to the table. Edward McFadden, senior group manager,
PMG, Target Corporation, oversees Target’s agency roster to ensure that the marketing team has
the best strategic, creative and executional partners at their disposal. Mr. McFadden brought an
agency perspective to Target and built a dedicated team for agency management within the
marketing group.
Tickets are limited and may be purchased online at http://www.eventbrite.com/e/agency-of-thefuture-procurements-perspective-tickets-8661678313. Ticket prices are $55.00 for ICA
members and $65.00 for non-members.

About the ICA
The Institute of Communication Agencies (ICA) (www.icacanada.ca) is the professional
business association that represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact
and to embrace and drive change. As such, the ICA promotes thought leadership, higher
standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. ICA’s member agencies and
subsidiaries account for over 75 per cent of all national advertising in Canada, with an industry
value worth more than $29 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca or on Twitter @icacanada.
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