For Immediate Release
December 9, 2013
ICA agencysearch.ca drawing lion’s share of Canadian advertisers’ agency quests
-- Multi-faceted website offers comprehensive search service, best practices consultation and
extensive Canadian database -Toronto, ON. The Institute of Communication Agencies (ICA) www.icacanada.ca -- the
professional business association representing Canada’s communication and advertising
agencies -- has reported a strong growth in usage and visits to its agency search website
(www.agencysearch.ca) over the past 12 months. The website hosts agency members’ profiles
and is currently the most used agency search tool in the Canadian industry, with more than
11,000 annual visits. This year the ICA has conducted eight successful searches -- lasting from
several weeks to several months -- and provided consulting and advocacy for more than 20
clients. The searches cover a broad range of advertisers wishing to follow best practices while
tapping into the ICA’s expertise, and include brands Café Demetre, Egg Farmers of Canada, Fix
Auto, Moneris, Porsche, Tarion, the Aga Khan Museum and Appleton Estate Jamaica Rum. In
addition, the ICA has ongoing consultations with Public Works and Government Services
Canada (PWGSC) and other clients, for searches.

“For some clients the search for an advertising agency can be a daunting task, either due to a lack
of current experience, or the selection process becoming mired in unfiltered information,” said
Jani Yates, president, ICA. “There is a real need for experienced, unbiased counsel, and
accordingly the ICA is increasingly engaged to help advertisers through the process. We have
had a very busy and successful year for both clients and agencies.”

“We contacted the ICA to conduct an agency search for us earlier this year,” explained Bonnie
Cohen, manager of marketing and nutrition, Egg Farmers of Canada. “They took us through a
process including consultation, the preparation of a brief, its distribution to members, counsel on
best practices and tools for agency selection, and the management and processing of agency

queries in the initial RFP stage. Together we developed a short list of six agencies based on our
criteria. We were thrilled with the depth and thoroughness of the service, and when all was said
and done, felt very comfortable with our final choice.”

“We decided to use ICA to conduct our agency search due to their expertise in best practices,
experience in working with client procurement and access to agencies across Canada,” added
Laurance Yap, director of marketing, Porsche Cars Canada, Ltd.

A robust menu of options
The extensive complement of available tools has been built on the experience the ICA has gained
conducting one hundred searches over the past eleven years, and counseling hundreds more. The
service provides clients with the options of engaging the ICA to facilitate the search process
(excluding agency selection), consulting on search best practices, and accessing the database of
member agencies in strict confidentiality. Agencies have access to update their own profiles, and
through the site’s ongoing SEM campaign, advertisers who are seeking the broad range of
marketing services available are targeted.

“We recommend using the ICA’s service, which has made the process of finding an agency both
streamlined and professional,” observed Darcy Zupko, national brand manager, Appleton Estate
Jamaica Rum. “The ICA’s customized process allowed us to narrow our list of potential
agencies quickly and choose a final partner that was right for our specific needs.”

About the ICA
The Institute of Communication Agencies (ICA) (www.icacanada.ca) is the professional
business association that represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact
and to embrace and drive change. As such, the ICA promotes thought leadership, higher
standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. The ICA’s member agencies and
subsidiaries account for over 75 per cent of all national advertising in Canada, with an industry

value worth more than $29 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca and on Twitter @icacanada.
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