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The Institute of Communication Agencies announces 2014 Board of Directors
-- Newly appointed Board to provide inspired leadership for Canadian communication
agencies -Toronto, ON. The Institute of Communication Agencies (ICA) (www.icacanada.ca) -- the
professional business association representing Canada’s communication and advertising agencies
-- is pleased to announce the appointment of Arthur Fleischmann, partner and president, john st.
as chair of the newly appointed 2014 Board, effective immediately. Formerly vice chair, Mr.
Fleischmann assumes the position vacated by Andrew Bruce, president and CEO, Publicis, who
led the ICA Board in 2013. Mr. Bruce will now assume leadership of the Board of Governors,
which will provide strategic counsel to the Board of Directors.

“Andrew has been a passionate and visionary board chair, with an unwavering focus on the
ICA’s commitment to embrace and drive change. Under his leadership, the ICA Board forged
ground-breaking initiatives, resulting in a surge of new members, significant growth in our best
practices agency search services and an evolutionary expansion in options for our CAAP
certification courses,” explained Gillian Graham, CEO, ICA. “Arthur has made notable
contributions to the ICA’s thought leadership initiatives, and we are thrilled to have his insight
and positive energy to continue the ICA’s momentum in the year to come.”

“The ICA’s mandate is to keep the industry ahead of the curve,” added Mr. Fleischmann. “The
entire world of marketing and advertising communication is changing almost daily, and we see
our role as facilitators who provide access to industry leaders and game-breaking initiatives. I
am thrilled to take on this challenge and work with the Board to drive important ICA programs
and events such as our Agency Next speaker series and also a new committee, which will
explore Innovation and Agency Transformation.”

Diverse perspectives, unified objective
Mr. Fleischmann will lead the newly elected Board of Directors comprised of leaders from
diverse Canadian communication agencies including first vice chair and treasurer, Doug Turney
of MacLaren McCann, second vice chair, Penny Stevens of Media Experts, Aldo Cundari of
Cundari, Board of Governors’ chair, Andrew Bruce of Publicis, Al Scornaienchi of Agency59,
Andrew Bergstrom of Aperture1 and Vision7, Andy Krupski of The Hive Inc., David Gibb of
JWT Canada, Laurie Young of Ogilvy, Monica Ruffo of Lowe Roche, Paul Reilly of BBDO, and
Gillian Graham and Jani Yates, both of ICA .

About the ICA
The Institute of Communication Agencies (ICA) (www.icacanada.ca) is the professional
business association that represents Canada’s communication and advertising agencies. The
ICA’s mission is to champion commercial creativity, amplify the industry’s economic impact
and to embrace and drive change. As such, the ICA promotes thought leadership, higher
standards and best practices. It serves as the largest source of information, advice, education and
training for Canada’s communication and advertising industry. The ICA’s member agencies and
subsidiaries account for over 75 per cent of all national advertising in Canada, with an industry
value worth more than $29 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca and on Twitter @icacanada.
-30For additional information, visuals or to arrange an interview with an ICA Board member please
contact Susan Willemsen, Alexandra Muszynski-Kwan or Ashleigh Mair at The Siren Group
Inc. Tel: (416) 461-5270. Fax: (416) 778-9047. E-mail: alexandra@thesirengroup.com. Visit
us at www.thesirengroup.com or on Twitter @thesirengroup.

