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ICA aggressively pursues the best and brightest students for the industry
-- FFWD: Advertising and Marketing Week 2014 Next Generation Day excites millennials about
agency careers -Toronto, ON. The Institute of Communication Agencies (ICA) www.icacanada.ca -- the
professional business association representing Canada‟s communication and advertising agencies
-- points to the success of the recent FFWD 2014 Next Generation Day as a sign of optimism for
the future of the communications industry in Canada. A significant portion of the ICA‟s
mandate is to broaden awareness of the importance of the industry and the sizeable contribution
it makes to the economy. The ICA offers many learning opportunities such as FFWD:
Advertising and Marketing Week, Future Flash, CAAP certification (Communications &
Advertising Accredited Professional) and targeted initiatives such as Next Generation Day for
university and college students who may be considering an agency career. The recent sold-out
event attracted more than 250 students representing 24 colleges and universities across Ontario.
Directed at students and advertising career-minded hopefuls, the day-long experience included
two panel discussions led by industry practitioners -- one panel comprised of those who had been
in the industry 10+ years, while the other included those who more recently joined the industry.
The discussion included agency employees‟ personal accounts of their initiation to the industry -how they found jobs, how they prepared for jobs, the passion they have for the industry and what
agencies look for in employees -- concluding with what makes advertising a meaningful career
path. A compelling video recap highlighting the impact of Next Generation Day over the past
few years can be viewed at http://www.youtube.com/watch?v=mkuOjaEfW1E.

A day in the life
Celebrating its 6th year, Next Generation Day also offered students the experience of „A Day in
the Life‟ at one of 25 participating agencies. After the morning panel discussion the students
joined an assigned agency where they participated in a guided tour of the office, a Q&A session

with key personnel/agency leaders, and an ideation session demonstrating agency problemsolving and creativity. Some students then worked with an interdisciplinary team of strategic
and creative pros and had the opportunity to contribute ideas to an ongoing real-time, real-life
agency account project.
“Next Gen is an inspirational opportunity for the agency hosts, faced as they are by students
hungry for information about our industry,” said Gillian Graham, CEO, ICA. “The students
were overwhelmingly appreciative of the day, describing it as incredibly insightful, unique,
stereotype-breaking and inspiring. It bodes well for the future of our industry, and for the ICA‟s
goal of attracting the best and the brightest to our wonderful industry.”

Over-the-top post-presentation observations and reactions
In a survey conducted by the ICA, the overall impression of the value of the day for attendees
garnered an outstanding rating of 4.6 out of a possible 5 points. A sampling of comments from
student attendees offered up the following testimonials:
•“To have the opportunity to hear the journeys of the panel speakers was one of the highlights of
my day. Knowing that no two journeys in advertising are the same and that each individual’s
past background before getting into the industry was unique, was comforting.”
•“ I could not have gotten this unique opportunity anywhere else and for that I am forever
grateful.”
•“An amazing day that has further driven my passion for marketing. The event and agency staff
should be proud of what an amazing day they created.”
•“Hearing from top industry professionals and visiting an advertising agency was an experience
that I can only describe as priceless.”
•“The one thing I gained from this event is the type of person who is successful in this industry.
It was obvious from the panelists and agency staff members that being an outgoing, vivacious,
and ambitious person is how you will enjoy your work!”
“The passion and engagement of the students at Next Generation Day was very gratifying,”
commented Arthur Fleischmann, chair ICA Board of Directors and partner and president, john st.
“Their comments validate our belief that education is the bulwark of the future of our industry.

The day was definitely one of the highlights of the week, and a good fit with our new „Morning
Master Series‟, where respected university professors lectured on their research in marketing and
communications.”

About FFWD: Advertising and Marketing Week
Spearheaded by the ICA in conjunction with a vast array of industry partners (including
associations, agencies, advertisers, technology companies, suppliers and public service partners),
the week showcases the industry‟s best work while offering a forum to highlight new ideas, key
business drivers and inspiring industry discussions. FFWD: Advertising and Marketing Week
focuses on the fundamental commitment to celebrate ideas and creativity but also offers more
than a platform for celebration -- it aims to generate awareness of the positive business-building
impact of advertising on the economy, while inspiring young people to join the industry through
its invaluable Next Generation Day.

About the ICA
The Institute of Communication Agencies (ICA) (www.icacanada.ca) is the professional
business association that represents Canada‟s communication and advertising agencies. The
ICA‟s mission is to champion commercial creativity, amplify the industry‟s economic impact
and to embrace and drive change. As such, the ICA promotes thought leadership, higher
standards and best practices. It serves as the largest source of information, advice, education and
training for Canada‟s communication and advertising industry. The ICA‟s member agencies and
subsidiaries account for over 75 per cent of all national advertising in Canada, with an industry
value worth more than $29 billion annually. More information about the ICA and its initiatives
can be found at www.icacanada.ca and on Twitter @icacanada.
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